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The material included in thic^sj^plement is to be 
ased in coiabimtion x-^ith tHe Coxisuiner Education 
Guide for Ohioi Grades K-12. This is a, composite 
of learning e^qperiences pertinent to the area of . 
homj^ economics VTritten by ninety Vocational Home j 
Economics teachers during the Consumer- Education 
Workshops held at Ashland College", Box^ling Green - 
University ahd Miami University during July 1970. 

' r ■ ■ . ^ ^ . ^ ■ 

These one-week workshops 'were hel4 at each university* 
sponsored jointly by the Council for Family Financial 
Education and the Consumer and Homemaking Education^. 
Section of Vocational Education of the State Departt 
ment of Education ^n ( 
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Special .reco^ltion is given tS: the follpt-rfLng persons 
who. served as' consultants duritig! these workshops: 

Director; Dr, .Ro^prt H^^ Myprs, Associate Dean ' 
' School Business Administration 
' . Miam University, C^ord^ Ohio 

Coordinator: Dr. I. Gobi^,^ Director 
; ' Student Te|jj?|iing Service 

UiBSdii University, .Xfxeprd, Ohip 

Local, Directors: Miami Ui^l^ersity, Oxford, Ohio 

Prof^^sor Eileen S • ^Grice 
- Dj^^i™^ 

• B^s^tt^iGreeri University 
I ' . ^ ^^rbfotpsor June V. Skinner 

Depaji^ta^ient of Home Economics 
/ ' Ashlanci; College, Ashland, Ohio 
Pro:^p^sor Gwen Codce 
Dep?^^|bment of Home Econqmics 



Consultants: Dr. J, Fiq^cj^ Giertz 
. y JnstructiOr of Economics School of Business 

Miami yj^|versity,, Oxford, Ohio 
/ Prof ess o;^;/ /pan E. Huss , ' 
' / Assist^xit Professor Business Analysis,- 
^ School '4f Business f ^ , 

14iami-Mi^^ Oxford,' Ohio • 

V ^ Dr* John pi j^ggstrd. Professor of 

, Iferket ll^aTOWent, School of Business . 
V VMiatmi Wver^ity, Oxford, Ohio 

Associate Proressor Finance 
. Sch6oi;|6f 'Business /* ; , 

' Miami |y]piversi%, Oxford, Ohio 
' ^ ^Miss G^)?iadin0 O^son V - 
Clothing specialist Home Economics' 
COop^rfiitive Eictension Service of 
Ohio Spte University, Coluirjbus, Ohio / 
Dr^ Roherit C. Sherviin 



. Ass^^lknt Professor Sociol.(5gy 
i of Arts & Science . f 
University, €&cford, 01 




BotTling Green Xforkshop 

. '"Ruth Bwliy^ Oaraway H.S, ^ ' 

':^Angi© Christy, Fairfield Union H.S. 
^:-Janis Daniel, Jfetkijas Memorial H.S . 
ElizaI)etK TdBriQy7 Bi^ ^T"^;: 
^mi^betfe^ &aker m 
^•2;-Judy Hancock, Stryker Lgfeal^^;S« 
-:jJube Hbuchins , Tuslaw hIs . , ' 

. ^Sarbara Hughes, Auglaiza-Brown H.S. ~ 

• rEthQleen Hugli, Canfield H.S. 
Lois^Ji^lly, S^ianbery Jr. H.S. 

vKaren I&nipp^ 'P^t Clinton H.S. 
Geneura Larming, Ifapakoneta H.S. 

-Ja-IadgQ Lugibihl, Carey H.S.; 
Ifery MeCoy,^ Jackson Memorial H.S* 
ClQ^e IflcGee, Scott H.S. • \ 

wlfer^ery Oaklie£, Thoiras 'Etiing Jr. H.S. 
^ . Betty Jean Peters, DpVilbias H.S.,. 

/.^Dean^a Radeloff, Pejita Comty JVS 

-tiFlorenGe Russell, 'Napoleon H.S.' 

* -^'^-tlary Sharrock, firyan^ H.S. 
^Yvonne Scott, Pen ta County JVS 
^J-LaDonna Stetrart, Hardin 'Northern H.S. 

I'fergaret Van Horn, Patrick Henry H.S. 

Janice Virag, Fir elands H.S. 
^■Helen Weldy; Archbold H.S. 
•i^Helen Wilson, Tri-County JVS 

Jane XiFise, New Philadelphia H.S. 
. Rita yoqfcm, Fl*emont Ross H.S . 
-^Roberta Zachmaai, Sylvat]da H.S. 



Ashl^ynd Workshop ' ' '. " ' ^ 

Eloise Bishop, Chippexia H.S. ' ' ir 
I'Sai^y Lou Garpdnte?, Shenandoah H.S. 
Sara Dirismore, Crestview H.S. 
"""^^Tillian Duncan, WestTBlmes H.S. ^ 

. -e^Gerry^ Greemiood^ Highland 

. ^annabelle Frardc, "Buckeye Central H.S. 
^Etna li^el. Lake H.S. - 
^^tferguerite Hullingenr^- Fi'anldin Jr. 
^^eggy ' Jobe , ^i^swiiHK^H.S . * . 

■^^uth- iferdos/ Marlington K.S . 
4iFlorence KniQrim, Lucas H.S. 
sfEdna Mae ifrichbaumi, Ontario H.S. 

Linda Lance, Roosevelt Jr. H.S. 
/^^Phyllis McClure, Loudonville H.S. 
•5>Sl:^ron l&xvr^ll. Clear Fork HoS. 
milom imchell, Smithville H.S. ' 
•HMary Patrick, Midvieij H.S. 
VJj'Eileen Plocher, Shelby Jr. H.S. 
•^fEyelyn Pollock, Buqyrus. H.S. 
"Ifeiy Porteus, iJorthtrior H.S. 
. ^fSharon Robertson, Utica H.S,. 
^Ellen So^efer, VJynford H.S. 
^fArlene Schnell, VJaynedale H.S. 

Sharon Snavely , Crestline H .S . 
^*^^ifelrie Sterbenz, Olmsted Falls H.S. 
^onstarice Updike-^ ¥ooster='H.S. 
•Tifietty Weaver^ Colonel Crawford H.S. 
•J^jJane Throckmorton, Mt. Vernon H.S. 
•iJSusmi Wilson, Centdrburg H.S. 
•Jt-iDorpthy Wagner, Ashl^ind H.S . 



Miami University Workshop 



^:-Carol Andreivjs, Nor ttores tern il.S. 

-^^-Joyce Brehm^ Gettysburg H.S. 

•J^luth Broi^m, Jfenche^^ter H^S. 

'Mary Concannon^ Hubbard ^[.S. ' ' ' 

Rose ilary Cool, VJe^tern H.S. \ \ 
•^ilita Cramton, .Lynchbur"g-Clay H.S. * 
. Helen Creed| Walnut To^mship H.S. 
%rShirley Dailey', Huntington 'H»S. 
A Joan Earrjhart, Trotvjood-l^ada^on Jr. H.S. 
^:Marie Delia Panna, JefJ^raon Union H.S. 

Marian Earnhart, Mo£gap H.S. 
•?c-Mary Fauth, Ripley -tnion-Lexxis- H.S 
-^'rEloise Foster, Marichester H.S. 
•?:Alice Ff'antom, Franklin-Monroe H.S. 

Ifebel Garst, Eaton H.S. 



•K-Dorothy Heidlebaughi Mendon-Union H.S. 
•JfEunice Hood, West Jr. H.S. 
•ultorilyn Huntoon, Madison Toxmship HoS. 
4^Hilda Kuhlman,. National Trail H.S . 

Shirley Kuch, Valley View H.S. 

Catherine McCollam, Wells v^.lle'^ H.S. 
•jfltery K. Miller ^ ttiin Valley North H.S. 
•KBemice NU3um> Coshocton H.S."* 
■JKJarolyn 0»firyan, Anderson H.S. 

Ina Hendrlsc, West Union H.S.'* 
^3-Iary Radford, Waver ly U.S. \ 

Arlene Rapp, Piketon IJifS. ' 
^JMiriam Steen, Jefferson Union HoS « 
•ssAnita Todorov, Princeton H.S. 
•JHToyce Wilhelra, Talax^anda H.S. \ 
-:^Julia Wilson, ;^ley View H.S . 



ICOKOMI'C SYSTEM. 




OBJECTIVE: Thk student li^tq and defines thej identifiable eharaeteristicQ 



Coneepts 

4 V 



GradQ Level 



Cfearaoteristics and 
(3oala 



Private ov^n^rship 



Free coin^etitive 
enterprisq 



tferket ^system 

Profit motive 
GroxTth ^ 



opull 
einployment 



HoiEQ Ee. I 

Family 

Living 



F^ly . 
Living 



Hoiiio Ec/ IV 

Family 

Living 



Homo Ec. IV 

Family 

Living 



Horn© Ee. IV 

Family 

Living 



Home Ec. IV 

Family 

Living 



Family 
Living 

Home £c« 
III and IV 



SuggQoted Loarning and' 
Evaluation ^Experiences / 



Suiggested 
Eesources 



Teaehing Gonstimer 
Education ^and " 



Liat and discuss local 
soirees that ean he 
uiili2Qd,by this group. Financial Planning 

(ParJcsV pool, liBrary, eteO 



Video tape or tap^he Oity Couneil for Fmaily^ 
Serviee Direeto? or Council' Financial 
Preaident^s. speech on local \ Education f . 
services and their benefits ^ ^ 

tp the co37ifcunity. y " — ^ 

Video tape or, tape (so ^ 
, Economics and other classes- ' / /- 
can utilise) the City , or -.v / . 
County toeasurers report--* * . 
^*lrlhere our tax money goes ••^ . " V .. 



. Have jiudents^ survey' the 
communiiyr^f or dual employ^ 
ment, i.e/ farmers vxho 
also work 'In toim, small 
businessmen who sell 
insurance at night,. ^e to. . 

Have farmer or county 
extension agent come in ' ^ j 
and describe farming changqs 
over the years and "the ^ i 
relationship, of this 'and t^^ 
profit motive • / | 

' * '■ * '- . 

Obtain and have st^dpnts fill 
out actual tax' fox^s for a * 
bypothetical' income-. 



Have students investigate how i 
small business is operated and 1 
how they deal tdth others ^uch 
as, a small home based business | 
might be studied i#e,# seamstreaa, 
interior decorator, ©r repair | 
shop., ' /• ■ V ; 



Newspapers 
Ifega^^inbg 
TV. specials 



* *Le^ do not neces^ily match concept they are ojqposite, but one 

learning ejcperience can incorjiorate many concepts. 



EC0KOMIC twmi 



C©JECKVE;5^ Tm studiont reeognizes the circular nature of the eeonoijgf and ean inter- , 
■ — ^~^ret ^^^^del-*r^ of ^ooda^^ser^rifiiea ^.^aj^ . yl 



ConoQpts 

Circular floi'7 of 
goodo, services, 
arid Kpfaey 

Conaumers 



Producers 




Money and' 
.financial 
ingjtitutions 



InterdependeiicQ 
of economic 
units 

GNP 



Grade Level 

Horn© Ec#^X 
Clothing • 
Construction^ 
'HomeTEiJ."!! ^ 
Pood 

Purchasing-^ _ 
Hoie^'Ec Ari*" 
Family 
Living ; 

H(jfiiQ Ec* IV ' 
Family 
Living . 



Homa Ec, IV 

Family 

Living 



rp— 

Suggested learning and 
Evaluation Ibqperienees 



Suggested . 
Re0our,oes 



< 



Diagram a flc^x to e:rplain how 
tfe% floT7 of speei^e goods 
operates 

1;. PuFchaeing textile yard goods t 
Zn Purchasing meat products • 
3« Pm'chaVing d-car^ ; 

invite a bBinker to discuss banlc- 
ing pi'.ocedures: checking 
accounts, pavings accoimts, 
Christmas savings, credit car^s, 
loans &nd installment credit. 
Difference hqt^ieen:bank and a 
savings and loan, as i-jell as 
suggestive learning e:>qpe3r^enc0S 
from Guide • 



Survey number pf girls xjKo" are 
"planning to work' after marriage - 
hovr many of^ their mothers^work now? 

Discuss or role play changes in 
the family re$ult of mother 
^ working, • 

Assignments students ^discuss tJith 
parents advantages and disadvan- 
tages, of mother, working. Have 
discussion with siMd^nts before- . 
hand ^ut using' diplomacy in 
approving the subject Mth parents. 

How does mother's working effect the 
local economy f Diagram: suggestions 
•might be baby$itting, savings, food 
budgets, I0C24. businessmen, other 
cppsumdrs "keep^-hg up with Joneses,*' 
nee^d for semrices, household and ^ 
investments (might come back to this 
later in \mit as a means of summary 
or evaluation testing) • . 

Have a panel discussion consisting 
of working mothers and non-workifig 
mothers or debate this issue* 



Bobkloy: 
"Keeping Our 

Money Healthy" 

FederAl Reserve 
* Bank of M.I. 

33 Liberty St. 

N.Y. 1OOU0 
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OBJiCTIVl: StMent :identif iQs the roleo ©f govBvtmnt in the eeqnoi!?^ and is 

knovjladgeabl© about his rights and j^esponeibilitie^ as a oitizen to' 
promote appropriate legislation and serviees t© the whole eeonojr3y# 



Coneepts 



Grade Level 



Suggested £^arning and 
Evaluation Experiences 



Suggeated. 
EepourcoQ 



Eole of. govoTOBient 



' Legislator 



Regulator Consumer 



Home Eo. IV Conduct a studjr of government 
Family educational bulletins related 

Living . to hoirt© ^oonoraios. , < 

^ Write letters to legislator or 
regulator of products and/or . 
Services on -^^^Meh legislation is 
;^-.v^ pending^jor^on uhieh l£iw0 -have 

been abused* 



Einplpyer 



Consumer 



Determiner of 
fiscal and 
montatary- policy 



Home Eq* II 
"Grot-Ting 
- XoiJard 
Maturity" ' 



Home Ec. 
Ill, IV 

Family 
Living 



Have students fil^d- newspaper 
articles about the role of 
government plays related to the 
home and family (almost an area 
of homS economies would be covered 
here)* ^ - , 
Have social Security representa- 
tive vii^it anH discuss-application 
for social security cards. and 
various regulations . 

Seirviees and securafty at varioits 
leve2,£; of government paid by 
various ta:K:es«-withholding, 
^direct, social security — list seme 
services and securities available. 



ftegulations arid standards are set 
by go\remment for the benefit and ' ' 
protection of the consuJner such as 
food and interest paid for borrowed 
money. Have study of label seals 
of such items as electric clocks, 
fabriQs, and food, to :ShovT 'product ' 
has met siJecific laws* • 

Look for current newspaper items 
concerning findiiigs of FDA. 

Discuss types of. government ^ob 
opportunities not limited to 
college ^aduates. ' ' 

Ask students to ^tistras many commodities 
as they can/ think of that are paid for 
by ''government - lunch program^ hospital 
care, surplus and military. « 



Check I7ith 
Civil Service 



BOOOTC SIS®! 



GBHEOWmi Siudont differentiatos the effects, of labor organi7.ationa*^ 
' A buslneGooa on th^QOGhojijjy and identifies their funetions^ so ' 
that hQ fean relaie their operation to his future roles • 



Corieepts 



Labor and 
business 

Roles 

Effects 



Grade I^ml - JSuggesteiJi^jaing and .l™.^^5uggefl±e±.^_L^ 
y Evaluation EJtperienees Rennnrees * 



Resources 



Home Eo. 
Ill, tv. 



Home Ec". 
Ill or IV 

Family* 
I^iving • 



^Discuss role play thpcr effect 
* of fashion change ^ cyel(3 
(mini-irddi) on the econosMj? 
("Soaoher my introduce' subject ^ 
by students bringing in and 
modeling mother's old dress) • 



Select a particular ^|)roduct V'^ensumer^s/ 
such as a ear or an".applianc€% Buying Guide 
and note features that are * better Businesst 
designed. %o provide safety. Bureau of ^ 
convenience, utility or Improved Central t)hio,^ 
appearance, ^ Iric/, 

Diseus§i' hou improvements are ' * ' ' ^ • 
developed, v . ' 



JEavp a re'presentative firom a. 
local business or industry tell 
^bput research on' products. 

Have taped interviews to find 
ou,t from informed, dealers or 
businessmen the iti^jf ovements 
made on products Example: 
microwave ovens, polli^tion 
standards for cars. 

tJsQ consumer reports to check 
points evaluated in products. 

Check"i^azines' apd jnewspapers 
(including cartoons) for articles 
on rieir and iinproved products • . 

Ife'ke a bulletin hoard fesfturing 
. safety features- in "new piroducts.. 
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*. pBJEGfEVE: ' "The .ptudent differeniiates tiiQ ©ffeets of labor organisations and 
. businesseW on tiiQ ^aonon^; ctnd. identifies theif functions po that 
•'. ' '' he ©an relate their operation, to his ftiture roleo. ■ • ; ' 



-«onBi0pts~^-- 



-Aade-liQVea:— - Suggaatsd..leaming and™. 
Evaluation Experienees . 



,„,;.§yBC 

Eesotirdos 



Vsm Es. 
CII, IV 

Family . 
Lq(.ving 



Ask each atudent to biding in - , - , s 
an artiole from a msa^dp vjhleh ■ ^ y^^^^ 

developQd,f# » * .di0pO£jablQ paper 



Screen elasQ for a^Wiples. of AaW 
products QH mrket and bring oeme 
into elasQ for 8valuat;ign. , 

• ' * " ' * <. 

Take f ield/^ripa t^. eieetrio *^ompa!i;§ 
appliance stores V or. dopar-toient stores 
Have merchant fQ3|^t0 tt'ends^ effects, 
coata, ctjistomer datiaf^otiori from nevx 
•products. ' . ' v / c - 

CollQct advertisemehta ®n nw products 
and . evaluate the ieffectivanes^ of the 
advartiseirient^*. Use fpr bulletin boaiid 
or flannel Board. 



IfSme Eb.'IV .have an eirsploy^r^ personnel' 
Family direijtor, or repr^sent^'tive 

Living • ftom Ohio EmploymOnt Office 

Job Training, „ t^ll^'to class on respohsibi- 
^ -v. liti'es of the employee.!' 

' V ^ Have- aA^epre^entalfivq fr^orn 
* a local ' union e:cp3^ain the . , 
role of a union and 'respon-* 
■ nihilities of union members. 
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EGOKOMIC SYSTSl 



[QBJEQWJEt 1!h0 student is ImotTlodgeable about the effeots oS^he e^^ning, 

spending J ^aving^ and bormriliig habltsj @f ©anawWs on^.thQ econoir^t 



O@neepto 



Fluctuations ^ ; 
in 'the. eeonojigf 

• Frosparity 



Bnplpymant 
Produetivi|iy 

* * • 

Inflati^ 
Deflation ^ 

RGCQssion 



pmde Level 



Home Sa* •!¥ 

Paiiiily 

Living 



SuggeatQd Learning and 
Emltiation Iferperignees, 



.Suggested 
Refjouroes 



Addition to tiie caae atudioa Ho^ohold Pinanae 
from the Guide ♦ > Pilmstrips 

!• An exeeutive t^ith a high . 

income. ' - ' . 

2. UnQkilled person iJho 

doQsn^t belong to a ^ 
strong union* 

3 . A skilled* person who belonfea 

to a strong labor union that > _ 

-gets raises aliovo the cost of " - 

living. 



IS 



Hav:e students pXan an intervievy 
with ttjese people using the tape 
recorder. ^]ay to the class for 
discussion. 

Eave students select items of inter- 
est tb them aM oo]%)are prices of 
. the s.aihe items -of five years ago. 

Have the students compare prices 
during a recession x-rith -prices 
before the receiSsion to> demonstrate 
the effects of recession on the ' 
eeonoiTQf. ^e cotonon items. ' 



10- 



•A 



/ ■■ECONOI-HC SYSmi ' . 

CBJEC^IVlt.'^Q s'tudent identi^es the factors' xiMch contribute to the price 
* ^ of a product or ^Qrvice as a basis for understanding coat and 
' v?age deteriiHLnationt* . / v 



^ ^ ' Evaluation Experiences ™ TIeFoiir 

Markets: Price Home Ec* IV Taka students on a field trip 

and WageX ^ F^ily to a local bakery^ cannery, dry • . - ' 

Dotenoinaticn . ' Living cleaning or beauty^ shop to 

determine hox-i ejqpenditures of the. 

Factor market . ' •* ope3::ation<.affeet prices charge^ 

' N« and wages earaed. 

Product niarket. . ; ' 



2 91S7I 



• INCOME moommmiT 



OBJECTIVE: The student idehtifies and* utilis^QS ^available repources in reaching 

his goals in term of his potential capacities and as a vray to achieve 
' ^ personal satisfactions. ' / ^ . « • 



Udncepts 



Tirade level 



Human resources 

Time 

Energy 

Talent and 
' ability ■ 

Skills 

Knowledge 

Health 

Interests . 

Attitudes 



Home Ec. 
€1, III, 
IV or- 

•Family. 
Livings 



Etonie Ec 
i;>Ilf III, 
and IV 



Home Ec. I 



Home E 




Suggested Learning and 
Evaluation Ebcperiences 

Divide the class^into groups 
to s€udy : human resources'* at 
different age levels or stages 
of maturity J chart coimon and 
uniqud humaji resources vithin 
your class^' plan TOys ©f 
developing and/or irf5)roving 
your oxm human resources, fead 
an* autobiography and list the 
individual human resources. 
Discuss desirable personal 
qu^ities., - - * 

Role play disagreeable person- 
ali tie s ' and dis cus s hm thes e 
could limit an, individual' on a 
job or as a community lead^or. 

Ask students* to make a list 
, of the skflls they possess. 
List skills, they hope to 

develop before marriage. 

A. 

Have students select a hobby 
that they have and develop 
ideas (Sf^ how they might use 
these hobbies tOb, earn money 
now pr in the' future.' 



,Have students keep a record 
of time spent in leisure fdr 
one day r -Hot-t could this be . .*\ 
improved to make their ^leisure * 
time more constructive? 

Invite the schobl nurse to. give 
a short talk on the importance 
of good health and describe.. / 
community health services/ 



SuggeptojgL V 
Resources* 



Have students list attitudes 

and then have them chec]c those- 

they now possiQSs, 
'.Select an attitude they might 

i^fiprpye (perhaps use as a home 
, experience) • v: 



I1IC014E PROCTBEI^KT 



OBJEGTIViS: * ThQ- s.tudent^ identifies; arid utili??eg available respurces in r^eadhin^ . 
/, : ; , l^is goaXs in terms^ of hisr^potential. capacities and as a vjay; to achiqve^ 
. , porsonal satisfactions, - , \ ' - 



Concepts 



Grade Level 



I Suggestiod /Learning and 
'Ey^luation Expexiences 



Suggested *• 
Resources 



.J ■ 



fAnancial resoiirces 
^ Wages 



Rent 



Interest 
Profit 



Other 



Home Ec • IV < iTitervievT an^ adult (moth6r^ or 
^Family iiaigllbor) to find out what is . 

Iiivirig ^her most scarce resource. l^Jhy? , . 

Ask the students to list types . 
/ . ' of vsdi^k they personally kngi^ 
^ some /Relative or mighbor pursues 

" for incoma, ; ' 
• *N Have a pupil list the oecupa- " 

tipns on a chalfe board. 
> ' From the list, categorize into • 

. ' / ■ ..areas of . un^killed^ 

^ • ^ '^glciiledy skilled, tech©^ 

V * . '"'"Voi* professional bccupjations • 
: ^f^eh feasible cieterrnine wage ' 
or salary :r iange ' for e^ch gr oup • 

Hoiiie Eci Iv Using a'^ hypottietical c^ise, ,^ 
Family ; *- typical to your cojranunity. 
Living ■ ^ 9tudy the diffet^ence' between 
■ H gross salary and take -home ' 

pay..* ^-Jhat, makes up, i)he' differ*- 
^. ence bettjeen these two. amoimts? 
. How is this'monej^i^sed?" Discuss 
' typical rent^, food costs, insur- 
ance charges^ etc* 



Hom'eEc. 
I, 11 ■ 



Have the class t^rrite art . . V , . 
essay on _ the possible w^ys tp ' . 
gat or earfl money . Think in terms 
of ways ^that are suiifeable 'and- 
tOj^ptiitabieV effect does it 

1?^vevon sEjperspn and his community 
to get mbrley OTongf^ 
Disquss Jh|wi earning mdhey right- 
fully boi%6^& confidence and self- . 



■ Report on . amount one can . expect 
from varioiis - inves.tments. Discuss 
the amoUfit of ^raateriai resource 
accumulatibn^ as i.t relates to -Ule 

,?amount • of individual -human r es oiirce . 



OBJECTIVE: The student identifies and utili?5QS' available resources in readhing 

/ ' hi3 goals in terms his potential capacities and ae a way^ to achieve 
'/^^ ' personal satisfactions* • " ^ 



'Coneep|s 



Grade Level 



Suggested XiBWiing and 
Evaluation Experiences 



Suggested 
Resom^ties 



• Coinraunity resources 

^ . .-1' 

Service 

■■• .'■ >« 

Educational * 
- Philanthropic 
Assistance 



Home Ec. II 



Home Ec. 
I, II 



Home EC'. 
II, III 



— . . . / 

List the services available in 
yotir community; GoiiTpare the 
cost of these services xjith the 
time it would take you to^ do 
^ them ypurself • '♦Example « a 
bakery, laundry, or dry cleaning. 



, Discuss the importance of ^ « 
responsible citizens in a ^ 
community* Plan a commimity . ^ 
* activity at loca! rest homes, 

• county homes or hospital (FHA 
or home e2q)erienceS idea also) 
'*Adopt a Grandparent," 

^ Make a budget 'for a^ party. Plan 
'd party for .one^ 'of thes^ groups, 
earn the money^ make a plan for, 
spending it and have the party* 

Have a contest to see who can "find 
the most coirmiunity reaotir*ces in large 
city telephone book. . 
Investigate and report the resource 
potential of agencies in contest 
mentioned above. ^ - 

^ Eeport on,how'' individuals can tak& 
-advantage of community resources^. , 

• Discuss return expectations of 4 --^ ' 
agencies for the use of their c 
resources. 



IMC0I4B PROCUREMENT 



OBJECnVE: The sAudent explores, inves*i||ates, aind selects an occupational area, 
which he considers appropriate to his abilities and -interests in 
ord^r to function in society. 



Concepts 



Grade Level 



Suggested Learjiing and . Suggested 
Evaluation. Ejcperiences , Resqurces 



Requirements of a Home Ec . 
vocation or XI 

Educational ti^aining - 

Length 

Av|;|.labilityv * ' 

Fimncia! cost. . - 
Opportunity costs 

Personal 



Skills and/or intel- 
lectual aptitude 
Honesty 
Initiative . 
Loyalty. 
Industry 

Degree of health 
Acceptable appear- 
ance \ 
Ability td get 
along witlr people / 
Age 

Time demands 

On the job 
Off the job 

Financial 



Home Ec. 
or II 



Home Ec. 
II 



Educational costs 
Material costs 
Salary,' mages, 
benefits for employees 
Miscellaneous 

Benefits of a vocation 



Plan debates to simulate 
student's interest in the 
value of plsinriing and 
preparing for a career. / 
1 . Aoivanced education and 
success go hand-in -hand. 
Qxxick success is better 
than ''thorough training. 
The salary is the most 
important thing in consid- 
ering a. job. \: - * 
Marriage does not require 
an education so girls do 
not need to go to school^. 
Budgets are not practical. 
Time is more important 
than money. 



2. 



3. 



5: 
6. 



feve a- pan^ discussion con- 
cerning the characteristicis 
ftecessary for" getting and 
keeping a position*. 



J ' Have each student select ^ 
a career interest. Identifi^ 
some part-time jobs that would 
be helpful in preparation for 
.this career. 

Survey the community in which ^ 

you live to -see' if the career 
- you have selected is needed 
. in your area: example - . . 
. beautician., If they are already 

in surplus is thi^ a good 

choice? 

Predetermine interests of class 
members and arrange a visit to 
• ^ a local business* where interest 
is shoxm by the student - 
.following manager for a day is 
an example. 



OBJECTIVE: . The student e^tplores, investigates, and selects ' an ocbupatlonal. ^ea' 
TJhich he considers appropriate to his abilities arid interests in " 
? order to function in -society • . . . 



Ccncepts 



Orade Level 



Suggested Learning and 
Evaluation E^erieriees 



Suggested 



Resources 



II 



Monetary re^jards ^ - / 
Occupational outlook 
-Personal satisfaction 

Sccisll standing 
Mon«irfetterial returns 
Effect on happiness Home fee . 
Contribution 1io society 
Sec\iri% , 
Fringe benefits 

Other cfmsiderationa, 



Mobility • ' 

Futuye Home Eci II 

Adaptability to 

similar vocation^ ' / ' « 

physical or mental 

^jork 

Age 

Sex , 

Necessity for retraining 
Working conditions* 

Sources of information 



Have a panel discussion made up 
of persons knowledgeable in • l> 
varying yocations to discuss' 
their chosen career xfith the / 
students. 

Have slides prepared, if possible, 
of, stud^ts participating 3,n an 
0, W. E. progra^m ahd lei girls 
lead discussion on the sldllsy 
aptitude, and loyalty that each 
student must' do to hold their 
particular job, • ^ 

* - ■ , ■ - ■ ■" 

Students conduct a-moqk interview.. 

Girls play the role o;f per^onh^l 

manager arid intervietl prdSR^g;l:^ve 

employee. . ^ 



Local ' 

School 
Jabrary 

Specialists^ . 

State ^vernm^nt agencies 
Federal governiiient agencies 
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ERLC 



OBJHJHVB: The student idoiatifies and examines prfvat^^^d public agencies on the- 
local, state and national levels tjbiob x^ill^enable him to se'cure 
contiriuous educjition and training in order to achieve personal pat^s- , 
Inaction and self fulfillment • . 



Concepts 



.Grade Level Suggested Learning and ' 
: Evaluation 



Suggested 
. ResJourcefi 



Typ^B o£ educationq^l Home Ee# 
agencie.s ^ ^ 
In-uehteol 

Public 

Private 
• ' Parochial 



II 



Out-of ^school 
Youth organ* 
ifjations 
Adult elaspes 



Home Ec. IV 



Training provided -by ^ 
educational agencies Home Ec. 
^ Preparation f or ^ " II, III 
further education ' ' 
Preparation for ^ 
engpyoyment 
. P,rofossional 
.Vocational- 
technical ' 
Apprenticeship 4/^ 
Upgrading or , 
refresher courses ^ 
' Enrichment of 
leisure time- 

Sources of . Information • 
Field tri^s 
Printed materials 
Guidance counselors 
Career days 
Resource people 



Secwe Jjaf ormation from . ^ ^ . r 
/ technical /schtfols, beauty ; 

schools, business colleges > 

and other professions'. " Ebcplain 

their progrmn study, and the 
^ problems they have been forcecl . 

to golve to meet lavjs and demk^d . 

of fferson on the ^ci^^ ■ . ^ '] 

Invite an administrator tp ex- 
^ plaix^ adult classes in your school ' 

including, cost, registration and 
, curriculum. . 

c > . ■ . ■ ' ' " 

Invite a counselor or*principal • 
" to. talk to. the class about avail** 
able scholarships for^ twther. ^ 
edt^catUon. ' 

Assign to study|/-in small ^oups, 
what it costs t^e taxpayer for each 
student in school, what does it cost 
the student, hotr much is spent on 

' books,' supplies, building upkeep, 

* salaries and insurance., ^ 



Ask each .student to contact' and 
interview several individuals asking 
them to relate' how' home economics ^ 
training has affected the individual's > 
sUQpess in job, procurement, social life, 
contribution to community and f ainily 
happiness. ' . " ' , 
Use .resTvLts of survey, for recognition 
of value?, fH^exibility, and personal 
sati&fabtions . 



Speakers from .the profession on ^, 
a panel'; "How to advance in a, 
profe^pion." 



BJ^GTHEt Th8 Student identifies atid examines private -and public agonci^s'on' tlie. : 
local, s^ate and national levala tjjiich j-iill enable hift to secure ' 
continupuQ education and training in order to acKiove personal satis- 
faction and self fulfillront^ 



ConeeptD 



Grade Level 



Adndssion requirements 
Public education 
> Age 

Residency • 
Pi'e-'requisite^ 

PriiratQ' or parochial 
education 

Application 

Acceptance . 

Payment of fees 

Youth or gani stations 
Opening dn thd • 
group ^ , 
Age * • 
Membership fees . . 



Suggested I^earning and 
Evaluation JBxperiences 



Suggested 
Resources 



I-Iake a study of the types of 
upp'ading and refresher courses 
available in your e'cpitmity and 
other eoirammi ties f^^ out-of- 
'school personnel. ' 



1 



Investigate sources of assistance 
which are available to students' 
/ . . -fi-om companies, clubs, lodges, 
• gconsrnment veteran benefits and 
others* . 



Adult classes* V 

^ Tuition 
Registration 
Sufficient* number 
with, similar - 
interest 

Sponsorship by - 
educational or 
connnimity agency 



• ^ i^miE HOCUREtlEilT _ - . ^ ' . 

OBJECTIVE: fSie student rQcogrH5;es, explains, and aqceptEf thQ tot^l ©f feet that 
.^his inbome prodweni^nt hav8 on tho in^ividuali the family, the 
- coKmunity, and the society* ^ * 



GoncQpts 



Effects and results 
of decisions 

Indi?/idual 

Acccmplishirient 
2^ goals 
Satisfaction 
ppportunity 
cost 

Fatoily 

TncoTne level ^ 
Standard of 
living 
, . Ace oinplishmen t 
of goal^. ' 
• . ^Opportunity - 
Qosts 

Coininunity 

Production 

labor force 

Grow-tti 
. Betteirment 

Society 

^^pe of goods 
.and services- 
^ produced 
Amount of 
^ goods an4 ser- 
vices pr/oduced 
Balance in the 
econongr 



Evaluating the effects 
and results .of. decisions 

Acceptance of . 
' decisions 

Recognises 'the 

difficulties of \ 

changing decisions 
Time 

Financial 



Grade Level 



Suggested Learning and 
Evaluation E^cperiences 



Stiggested' 
Resources 



Home Eg I 

Jamily 

Living 



'Home Ee, 

Family 

Living 



IV 



Home Ec, 

Family 

Living 



Have- students interviet-? a.^ 
social wrker to find out - ' 
how he attempts to teach * 
families to manage their 
income better • 

Have class draft a blueprint 
of .the ideal house in which 
they TTould like to iU-ve . ^ ' 
Relate the assfi^rtmdnt to 
the econoiilic area in whibh 
the school is' located, b^ing 
sure the sise of home and 
its <?iOst are realistic. 



Eoie pla.y girls tllsdussing 
formal dresi, offe girl contein- , . 
plating purchasing hers vsi 
anothep girl constructing an original 
- creation. Points for discussion 
might 'include' valiies, economics goals 
and satisfactions obtained, and - 
cost involved. ' . . . • 

IV Read the Warit Ad" "section 
of the paper.' IrJhich houses 
xijould you want to inquire ab^ut? 
formula td a criteria to x^^or in 
•determittSng what house to buy 
or rant. - /' 

"-^ "T)i§eu^ renting vs. buying a 

home the various income " 
• levels, and the life cycle, 
factor of the couple • 
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'^OBJECTIVE? The student altera his consumer behavior when, he recognisses the need 
for change through an identification of the varying Influences which 
* affect his philosophy of decision maldng* ' * 



Concepts 



Griade level 



sfcggeste^ Learning and 
Evaluation Ebcperiences 



Suggested 
Eesources 



^Dccisiori-inaking 
Philosophy 



Home Ec» III^ 
IV 

Family Living 



Home Eo« 
I, II 



Home Eo* II 



Influencing Factors 
Goals 
Values 
Activities 
Wants 



Home Ec* I, 
11^ HI, IV 

Family Livings 



Discuss: the importance of 
'making decisions pertaining 
to a couple's money manage^ 
ment to achieve maximum 
satisfaction on a minimum 
^budget before they are 
married and how they might 
use the' decision making 
process to do so# 

IfeiVe a panel discussion 
with students writing 
questions beforehand for 
menibers of the panel con^ 
corning dress, spending^, 
coat and* appropriate enter- 
tainment on a date* Ijnvite 
students of other grade 
levels to join panel so 
students can c(Mp^re an-* 
swers* , 

Compare convenience foods 
with those fully prepared 
at' l;iome« Report on flavor, 
preparation time > cost, 
quality. SeterMne which 
would be the best bi^y under 
various conditions. 



Have the student select 
pictures of objects she 
desires and would buy. 
Haj||: the items in order of 
importance at the beginning 
of the unit and again at 
the end of the unit to show 
any isvldence of change# 



Your Guide for 
Teaching! ?foney 
Management , House- 
hold Finance Corp#> 
196$3 Prudentia^l 
Plaza, Chicago, 
Illinois, 60601 



Wilhe3jns, Heimerl, 
Jell^, Consumer 
Economics 



2Q 



ERIC . 



. ■ > . ^ _ ^ 

' ■ ^IBUMER BEHAVIOR.DEPERMIHANIS ^ 

OBtJECttVB: !Ehe student altera his consusjBJ? b^avior when he recognizes the need 
for change through an identification of the yaryine influences which 
affect his philosophy of decision, making. . 



Concepts 



Grade level 



Suggested Learning and 
Evaluation Experiences 



Suggested 
Resources^ 



Influencing Factors 
Need^ 

Experiences 
Problems 
Eiaotions > 
Habits " , 



Hone Ee. I> 
II, Illi 
Family Living 



Home Ec. IV 
Family Living 



Home Ec. 
II,. Ill 



ERIC 



A Sa^dngs Game: divide the 
class into two teamsj the 
%mB is conducted, in six 
3-ininute roundsj at the be- 
ginning of three of the 
roundsi the teacher shows 
objects that . seem to he 
worthy of saving^ such as 
a doHar biU^ an old book, 
a healthy, potted plant, 
a wearable piece of clothing> 
an unused envelope; at the 
beginning of each^ of the . 
other, three rounds/ the 
teapher, shows objects that 
odojStot seem worth savingj 
such "as a bottle cap, a tin 
can, a canceled postage Stamp* • , 
During each round. Team A is 
to write as many reasons as 
it can for saving the article, 
and Team B is to write as many 
reasons -as it can for discard- 
ing, or using the article. 
The team with -toe largest num- 
be3f|!6f sound reasons in its 
behd^lf wins the rounds^ Wien 
the ^ame is over, have a dis- 
' cussion of decision malJ!S^g> 
relating this to values, goals/ 
and any other influencing factors. 



Teaching 'consumer 
E ducation s 



Select a** class member to lead a 
discussion on tangible and in- , 
tangible goals* List some long 
range goals for* high school ^ 
students, discuss these goals* 



Ifanagini? Living^ 
Time> by 
Ifergaret Rainess- 



Have a class auction of articles 
which class m^bers might pur- 
chase^* After the auctionj liave 
class members explain and ana- 
lyse the factors which determined 
their pui*ehases# 



6 



GONSUMEE BEHAVIOR DBIEHmimHIS '. 



OBJECtlVB;, Kie student alters Me eCnsyiaer beha^vior when he recognizee the need 
for change through an, identification of the varying influe'nces which 
effect hia phiXqsophy of decision laaking* ^ ^ 



Grade Level 



Suggested Learning and 
ETOluatioh Experiences 



Suggested 
Resourced 



Influencing Factors 

' Valaeo 
Activities 
Wants ' * ■ . 
- Heeds 
Experitncee 
ProbleB28 ^ 
Eiiiotione ^ 
Ifeibits 



Home ilo* X 



Home Ee» I 



Home Ec* 1 



tion who finds himself 
a "trouble'^ situation 



Use Cartoons to depicjj; the 
frustrations felt by ft per« 

in 
be*- 

cause h^ didn't plan khead* 
These can be pro5ecte|^ on 
the opaque projectorf 
class discussion* I > 



As each student eome^ into 
the room, hand hiii an en- 
velope containing sey^r^i 
dollars of play mone; 
Tell him that this i& his 
pay (or allowance) for this 
week and that he wilt' receive 
this much every, weekl in*^ 
definitely, or until! it in*- . 
creases or stops, of which 
;jrou are not sure* How Will 
he spend it? Do this at the 
beginning of unit and evaluate 
again aS unit is doining to a 
close* r ^ 



Discuss how and wh;!^ your values You are a Con-* ' 
are different froiryour friend, sumer of Cloth- 
• ^ / ini^5 Garrett & 

j .ffetzen, Ginn & 

^ . Company 



Teaching Consumer 
. Education and 
Financial Plan- 
ning, Gouncil/for 
Family 'i?inaneial 
Edufiatioi!:,. Twin 
Towers,: Silver 
Springs, Md., 
page 130 

^ ' . . ■ . 

Curriculum Guide 
for a Couree in 
Family Living, 
Champaign Qt. 

School, . 
Champaign^ n'l». 
Page Bt 



JHLace money of 
nominations on c 
inay choose accor 
of money* A g 
cover values: i 
your friend, or 
of the money? 




ferent de- 
ars. Girls 
ng to amount ' 
ek to dis-* 
it to be near 
Is it the value 



ERLC 



CONSmiER BE'mVIOR BEllitiHHANTS 



student altera his cortsumer behavior when he recognises the need 
f oJr change through an identification of the varying influences which 
^ . affect his philosophy of decision waking# - 



Concepts 



Grade Level 



Suggested li.earning and 
Evaluation E^rperiences 



iSuggested 
Resources 



,,;^aauencing Pactoi-s' 
Ooalo 
» Values 

Activitxes ^ ' 
Wants 
Heeds . 
"Experiences 
Pjroblems'^ 
Emotions 
Ifebits , 



Home Ec# I Ipe a cake simply, and a> 
r shoe box attractively * . 

Let v^tudents choose which 
they would biy. * Wien all 
have chosen, cut into each' 
ariS see who invested wisely* 



Teaching;; Consumer 
Education and 
Financial Plan-- 
ning j .Council for 
Family Financial 
Education <j TWin 
Towers, Silver 
Springs,. Kd* 



Home Ee. , Choose a pictuTte of a garment 
that a student wants to add 
to her wardrobe and have her 
e^lain wlqr ©he chose it • 
Break down the stat^ent 
"because I like it" into the 
' deeiaib^^making process* 

^ , ^ ^ Ifeive\the student' justify 

\ * the selection of* a gaitnent 

^ or an accessory that he or 

^ . she is wearing* 

Home Ee. 1 When students bi^ fabric 
' f o^r^ a clothing construction ^ 

pi?0ject, have thaa write 
• e3qplaitt" this dejcision- 

making process in terms of 
what they chose 

Home Ec* I Give each studc?^t or group 
of students a. problem situa- 
tion related to dating, family 
problems, and peer groups 
typed on a card. Justify 
' *debision",made by group or 
student to class* Class re^ 
acts to their choice as learn- 
' mg eDqperienc.es. 



QONSnMER BEH/lViCE' 



^ .QBJB5TIVB: The Qtudent recognizee^ i^atdpf actions vhich come^ ft^^ hia coiisiuner/ 
baliavi©r and ehows en^athy foy other people vrio tndke deqi^ione 
different froi^jhis W-as a result of hi§ identifying and*un#r- 
> standing 0f thi varying In^uences which affett hi^ Iperaonal^ values^ 

• . and — ' ^ - " ' ' - ■ 



0oncept$j 



Grade^Le^el- 



Values and Qoala . 



Life Styl^ 
Peer Group \ 



Soeio«^eoonoi!iie 
Ic^vel ' 



CuBtcHsa 



Quality of life 



Psychologieal ^ 
factors - 

Security ' 

Sex appe'al 

Self -(Satisfaction - 

Status 



•lioiae Eo\ 

Fsmdl^f. 
Li/ing 



Hame Ic. I, 
II, III, IV' 

FaBiily ^ 
IiiTing ' 



HeiUQ Ec. 

hi; IV 

Faiiiily - 
Living 



Home Ec« I, 

II, III, IV 

Family <^ 
Living 

Hbnie Eg . 

III, ft : 



ERIC 



Sugge^tldi. Les^i^ ^ 
Byaliiata^o^^ 



Be^ouroes 



gain M 
th0 inter^E^o^ 



Institute !©f 
Life Insurance 




Teaching. 
•<iuiniSr' 



ace^^^-c^^tj^ Educotidn 
coupl€^ di&^^ : about KLpHnger. 
a^!^in^^r^i^gp»-;gi^^^ . ■ page -30.'.^^ 



fiMerif«i^ 
vi^ §^ the 
eon i^lWM^M'' matters* 



^PrOTUitise, th^f tlirough . 

rolef ^laying^ r fcanily sel^ting^ . 
tqp goalCfor /apending, an enga^ged 
couple estabtiehing goals I'or 
rnarried life,tli family deciding 
which of several goals will have 
top priority* 

, Invite foreign exchange students ^» 
to disejiGs values and goals of 
indiyidtials and families of their 
country. 

Aslc class committees to Investigate 
.and report on one of- the, following t 
values and goals in itaerica— 
yesterday, today, tomorrow*. the 
- Values of each eitisen are the 
* backbone of the nation— values in 
the United States eojnpared Mth 
values in Europe,* Russia, Japan, - 
India, Africa, South America, 



Your Guide 
for Teaching : 
Money 
Management 
Money . 
Management 
Institute 
of House- 



hold Finance 

Canada or any other area of the world *Corpora;tion 



.'Debate: A family <s level of living . 
is' chie^Ly^ determined by si^e of" * 
income vs. a faniily'a lev:el of living 
is chiefly determined by values and 



CONSHMEE mWinm DETERMimNTS 



OBJEGHVB; !me student reesgnisoo s^tiofactions which Gom iron hia conauiner 
beha^doT'^nd shows empathy for other people who make doQisions 
' ^ -different from laB.mn as a result of his ideftti:^ing and under- 
/ standing of the varying influences wM.ch affect his perosnaX values 
- \ and goals, . , ' . r-^ - : 

— — : ■ . ' ,v ■■, ' — ^ — • — u—^ — - — ^ 



Conaepts, ' 



Grade Level 



Siigg60 ted Learning and 
Evaluation Esgperiehces 



Suggested 
Beoauraes 



ilom E oi 
in, Ilf'. 
Family 
Idving. 



Heine Ea* 
HI, U 

iy.ving 



Illy IV 

Family 

Living 



Home 'Be. 
Ill/ IV 
Family 
Livings 



Hoiae Ec < 

Family 

'Living 



IV 



^4 



Give. te0t on wilues to 
deterrjfne if students } 
recognise that people 
have different valuee. 
and goals. 

Debates "An indi:^dual*s 
values might be reflected by 
the home he lives in," '^the . 
money he spends, "his plans 
, for the future," "the activi- 
ties he enjoyo," "the clothes 
he westf'e," or "the people he 
likes* ' * 

As a group discuss how 
values may be e^qpressed while 
driving a cay; taking care of 
a child, shopping in a crowded 
store/ WiiSLng for a bus, " 
. working in a store ♦ , 

Visit many different types 
of housing in the area and. 
discuss advantages and dis- 
advantages of each, main- ' ^ 
tenance eos^ts, use of credit 
for b^dlding, purchase or 
repair. Use resource ^people, ^ 
(bankers; iheurcmce, builders) 
to answer questions* * 

VSri'^easo study of two 
diff eren-^ family-spending 
patterns* Discuss each 
plan as it relates to their 
values and, goals* 
^ Place on a bulletin board 
magajsine pictures under cap- 
tions of Needs and ¥ants * 
Build vocabulary concepts 
jn:'ora Guide for necessary and 
luxury watits as understanding 
of "differences" develop in - 
the*' discussion. 



0 wriculum Guide 
for a Course in 
Family tiring , 
Ghampaigri Senior 
High 0cho0l 
Ghampaign^ lilt 
page'68* 

Your Guide for 
Teaching Money 
. Management . . 

-Household 
Fianace-Oorp*, 
1965, Prudential' 
f lasa, Chicago^ 
lUinqis 60601 



Film: Trouble 
In Paradise 
Institute of 
Life Insurance 
I960 



CONSUMER BEHA^jm DSISROTNTS ♦ ; 



OBJBOTiyE: The .student recognises 

v * behavior and showa erapathy for of 

. ' -different from tiis own as a result 
• standing of the varying influenc^js 
and goals. 



Concepts 



Grade Level 



Suggestei 
Evaluation 



satlsfactijons which cone tern bin consumer 
ler people who make decisions 
of his identifying and under- * 
which affect his personal values 



Learning and 
Experiences 



Suggested- 
Resources 



Hone le. I Have students request a 
HoEe , list of wishes from each 

Ifymgemnt ' ■ ©f the -folllowings- ' young 
. ' . family Siember, eelf, 
parent, grandparent. 
Place on board and point 
out differences in "values." 
Have students write what they 
wish to accomplish in the neict 
ten years* ^ . 

Determine goato ;from" this list. 



Mores In Consumer 
Behavior. 
Frederick Webster 
Atlanta Econorai-es 
Review, Dec. 1947 



Pass out $10 jplay money to 
each student with this question 
©n the back. "How would you 
spend this money?" Discubs 
difforenees in valued, attitudes 
. and ob^ectiv^'. ,■ • '' - ■ - ° 

Ask parents wl^ they bought 
certain items such as color 
TV, camera}> carpeting* f 
Make a check list under types 
of influenpeo. " (Physical well 
being, creativity, social status, 
attractiveness, , 
saving, habit, learning* 



.CONSUMER BEHUVICR DETERMIU/IHIS 



CBJBCTIVEj The student demonstrates he can use his current resources to meet his 
needs vants ^in a responsible and legal manner as a result of his 
understanding of the human and mterial resources which influence 
consumer behavior* « - — 



Concepts 



\^ade 



Suggested learning and 
iBvaluition E:cperiences 



Suggested 
Resources 



Resource 
Material 



Service 
Income . - 

Goods 

Marketing media 
Advertising 
perirenal selling 



Home Ec» i 



'Home Ec.^IV 



li<Hne Ec* 



Fsmily 
living 



Home 
III 



Ec» 



Fam;Lly 
LiviLng 



>: Construct a mobile including 
objects representing the various 

, resources, both sysnbolically 
and veightwiae, to show how 
they n0od to be balanced to 

' achieve maximum satisfaction* 

Invite a public relations 
person from the Better Business 
Bureau or from a department 
store to explain the services 
. available ^ Discuss how these ser- 
vices affect the prices of 
commodities # - ' 

Shopping and errand rally jr 
make out or use real city 
maps J have a list of .things 
to be done or purchaledj 
have a choice of places to 
* go, a mileage key; have - 
participants do everything 
using the least amount of 
time , energy , and money, : f 
(This is a take off ftow 
sport^oar rallies) 



Invite a resource person 
to demonstrate the ideas 
behind persuasive selling, 
attractive packaging, and ' 
messages on labe^* 
Have the students work 
together "on a list of 
ideas entitled, ^'Getting 
Your Mo^hey's Worth*" 



Teaching Consumer 
Education and Finan^ 
cial Planning- Gouncil 
for Family Financial 
Education-IVin Towers 
Silver Springs, Md* 
page 51 



ERJC 



?7 



JDONSUIIER BmVICR DETERMIIMINTS 



OBJECTIVE; The student demonstrates he can use his urr^nt resources to meet higi 
: needs and vants in a responsible and legal wanner as a result of his 
\ understanding of the human and ir»terial resources which inHuence 
consumer behavior. * . - 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Escperiences 



Suggested 
Resources 



Home Ec« 
II, III, 
Family 
Living 



IV 



Home Ec, 
33:, III, 
.family 
Living 



I, 



■0 



^^^^ 



iC 



Make a supermarket exhibits Teactang Consumer 

Cereal, tuna fish, butter. Education and 

margarine, cocoa and choco- Financial Planning 

late syinips are excellent page 50 

examples of items to display. 

because* of the numerous brands 

on the market, and the packaging 

and price diversity • liispect 

the packages for satles appeal 

instead of weight and quality • 

Con5>are prices • Check the labels 

for essential product information* 

Discuss brand preference versus 

oost» 



Teaching Consumer 
Education and 



Have each student select ftom 

a netfspaper or magazine an 

appealing advertisement of a Financial Planning 
product other than a food 
product. Ask each to analyze 
his advertisement by answering 
such questions as: 
1* Dp you like it? What 
kind of appeal does it 
have for you? * . . 

'2. IrJhat does the procluct ' 
contain, and -hovr is it 
made? , „ 

Is the product beneficial? 
In what way? ' 
Does the item carry any 
seals ideritiliying its 
quality? If so, what 
are they? Are the 
authorities reliable 
and substantial? 
Vfhat explanation or 
description indicates . V 

the degree of use* ^ . 

fullness? / / ■ , 

6. Do any statements appear 

to be. evasive or misleading? / 
?• Ib the. product harmful 

, or dangerous? In x^hat way? 
8. How do manufacturers know 
• i vjliat appeals to various age 
levels? 



3- 



2B 



COKSUMHt BEHAVIOR DETERHINANTS < 

OBJECTIVE: The student demonstrates he can use his current re^ource^ to meet his 
needg and vants in a responsible and legal manner aa a re$ult of his 
understanding of the human, and material resources which influence 
consumer Ijehavior* , 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Escperiences 



Suggested 
Eesources 



Human resources 
Skill 
Knowledge. 
Talents 
Time 



Home Ec» 
II, III, IV^ 



Home Ec# 
III, IV 
Family 
Living 



Have small groups within /the 
class prepare, and present 
i^Qoirmercials^^ for the group. 
Judge the commercials as to 
their effectiveness according 
to the Advertising Code of 
American Business. 



List goods and services available 
to your family without spending 
"money. ^ 

Explain how ones human and material 
resources influence one's choice 
of a career. 



Hoskins^ Consumer 
Ed.: A Course of 
Study 



Energy 



OBJBGUVE: The etudetlt develops and reeogois^es the value oJT a flexible plan for 
his use of money when |naking economic decisionB among varioue 
alternatives; ^ - ^ > 



Concepts 



Grade Level 



Flexible uses of Home Ec» I, 
money ^ . II, III, IV. 

Planning 

- considerations Home Ec. I, 

II, III, IV 

.• Resources 



Values & Goals 



Wants & Needs 



Factors . 
influericing 
^purchasjiiig 



Home. Ec. I, 

II,' in, IV 

Family 
living 



Home Ec. I, 
II, III, IV 



Home Ec. 

Illy 

Family Living 



Home Ec • 
I, II 



..V.Home EOf II 



Suggested Learning and 
Evaluation Experiences 



suggested 
Resources 



Home Ec* II, ^ 
III, IV 



Give examples in which time 
and energy save money an^ vice 
versa. ^ - 

Discuss resources that are 

available to individuals 

and families. ia;c'n sllovr . 

students to list r?;3wrces ! | ^ 

(on blackboard) thtb are *V ^ 

used within a specific ^time 

period such as lunch period 

or a class period. ^ 

Rank the foi:^,owing items from 

most important to least impor- 

tar^t— clothing, gas and auto,. 

entertainment, ^qnacks, grooming 

aids, hobbies, records, magazines, 

and books* Have cl^ss members 

share their ratings to show " . ' 

individual differences in values* 

Ask each student to read about 
life of public figure he admires* 
Report on values and goals that 
influenced his life. 

■ ' ' 

Uae a case study to show conflibt 
of one <s goals and insufficient 
resources to reach goal by a given 
time* 

List exsanples.of family needs that 
would be satiq/ied before ihdiyidual 
ne^ds and vice versa ^ 

Have sttadents check to see how many 
areas or examples of 'advertising ihey 
encounter in a day. 

Use HFC film '"tour Shopping Dollar*" 

T^ke a survey to determine why 
individuals buy a certain brand of 
a selected product. 

Use newspaper ads for comparison shopping- 



eONSDM® ALTEEimTITES 



OBJECTIVE: The student develops and rec'ogni^es the value of a f lexibj.e j^Ian for 
his uee of money when making economic decisions among various 
alternatives. / * ' , \. ' 



Concepts 



Grade Level 



; ^Sugges*6^d learning and 
Evaluation Experiences 



Suggested 
Resources 



Home, Ec. II, 

• . ' \ illv IV 

• . Family 

Living 

Factors^ influencing Home Jc . il, 
purchasing decisions. Ill or IV 

Advertising 



Economic Flic tors Home Ec. IV 
involved in pricte Family 
determination • Living 



Location and 
tiype of 
facilities. 



Home Ec*' 
III, IV 
Family 
Living ' 



31 



Role play, "savings on specials 
Determine eoet of using car 'to * r 
take ad^tage of Various week-, 
exid food specials • (Could- use any 
.sal^ itejRi'puirchased for home)* 

Brainstorm for the words, phrases, 
-and slogans used on TV to make ^ 
people want to buy the products 
advertised. List separately those 

which : \ ' 
,1) overstate the case 

2) misrepresent a product 

3) use words .that sound good, but 
•are actually meaningless 

h) simply used by f famous person 
Do they question the information? 
Have each student prepare a "quickie" 
report defending or rejecting a 
well-known TV commercial* 

Have students work together in 
"twos" to price similar it^^s, one 
in a ^s tore and' one in^^Bnjatalog. 
Then have each group trace the items 
from manufacture to consumer and- 
report the design, production, and 
marketing of the two drawing con- 
clusions as to why th(9 difference 
in j>rice. 

Set up a research committee to ^ 
compare j^rices - charged by local 
stores and those charged by dis- 
^ count stores. (Assign well- 
ajdvertised brands) Use the infor- 
mation for a panel discussion on 
the adtrantages . and disadvantages 
of btoring at discount stores . 

Investigate and report on the - 
advantages and disadvantages of 
buying from mail order houses, 
discount stores, specialty shops > 
department stores, chain stores, 
door-to-door salesmen. 



^ 



CONSUMER MmMTLVm 



OBJECTIVE; The student develops and recopiisjee the value of a flexible plan for 
. his use of money when maJcing economic decisions among various 
alternatives. ^ . 



Cpneepto 



Grade Level 



Suggested tewxdxig and 
Emluation Experiences 



Suggested 
Besourees 



Method of -Paying 



Home Ec. Have student^ write a few detailed 
HI, IV paragraphs about their point of ^ 

Family ' view of buying on credit/ They'' 
Living » . coua,d name things bought by their 
family that otherwise could not 
have been purchased • Invite opinions 
about the questions: 

1) Should you always pay as you 

2) Is buying on credit really 

' a way of saving? / . 

3) Is it always cheaper to pay 
cash? 



Techniques for 

effective 

purchasing 



Home Ec* IV 

Family 

Living 



Compile a rea:der»s guide on a ' 
specific topic, such as| buying a 
portable radio or a hair di^er. 
tabulate recently published infor- 
matidh and buying guides. Supple- 
ment with information7from con5}anies, 
ajssociations^ and ^efeil stores • 
Put together all iiif ^ one ' 
woxxld need or could^^ise before making 
a^^purchase. 



Home Eg . II, Over a period of time^ have students 
III,- IV bring in empty boxes, ^ cans and such 

' - products purchased in the home to 

V make a supeimrket exhibit:: r 
Arrange boxes to sbow how 'iej 
appeal" can draw attention t&ifiroductsf, 
to "empty calorieis"; eye MA^ 
convenieijce but expensive fod^ffood^ 
* in many forms and size pacl^gi« 
^'Students coiild gain experiencl> i^^ 
actual %l^play techniques." 



/ - - , ■ • 
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ERIC 



CBJECHVE: The student deveXoi/q and recognizes the value of a flexible plan for 
hio use of money v^Jien making economic decisions among various 
alternative©* * 



Concepts 



Grade Xevel 



Suggested "Learning and 
Evaluation Experiences 



Suggested 
Resources 



Alternate Choices 

. Pood ••' 

Factors affect« 
ing food choicQs 



Habit 



Nutritional a0 
dietary valuer' 



Home Ec. 



Home ECf 
I, II 



Home Eci 



Consumer 
information 
and protection 



""Home Ec, 
HI, iv 



Home Ec, 
I, II . 



Esamine diet of another, culture 
and discuss why certein food*- 
items are more prevalent. 

Discuss inqportance of family 
background, habits ^ composition 
of family, and regional 
influence on -food selection and 
preparation. 



"Your Food 

Dollars" 

Monejr 

Management, 

Hanaganent 

Institute 



Marketing 
techniques 



Compare peculiar eating ^habits of 
ten people , Investigate to deter- 
mine if this correlates with a 
similar practice in one or both 
parents, , * 

Survey the glaring omissions in 
the diet of youth, especially teen- 
age* girls, (Low in Iron, Calcium, 
Protein and Vitamin C) 
Self ^analysis of a dietary record 
for a week to determine if the 
student is low in one or ftipre of , 
these. 

Plan a weekly diet which wotuLd cor- 
r.ect any insufficient nutritional 
fc|^ pattern, *• 

Use an individual or-a panel of 
people who have dietary problems 
as a part of .tha influence on food 
selection Snd cost. 

Assign class members each a. nutrient. 
In addition to reporting to the class 
-the function of the nutrient, the 
student 'XTOuld also research and ' , ■ 
identify expensive and less expensive 
sources of it. 

List or give .skits on good and bad 
shopping techniques. 



cmwm ALjmrmTivEs 



OBfjrECTIVE; The student develops and recognisjes the'value of a flexible plan for 
his use of money when mking eebnomie decisions among various ^ 
alternatives. 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Experiences 



Suggested 
Resources 



Home Bo. 



0 



Income^ and 

Family Composition 



•Home Ec« I 

II, III, itr 



awvey five family's method af <o 
buying food supply. Develop at 
least two different plans for om 
family. Determine the workability 
of each. ^ (Time of weekj, how often 
per week, shopping list, planned 
menus, and such). 

Plan, prepare and serves 

1) a low-cost cooked breakfast 
cereal. 

2) a ready -to-eat breakfast 
cereal* . 

Estimate the range of the total food 
budget which would necessitate or 
allow either of the two types. 

Compare the dost of different foiTns 
of the same fbo^ i.e., whole potatoes 
• , , fteneh fries 

instant mashed, 
as well as dried, fresh,- frogen and 
canned foods. . 



Clothing 

Wardrobe Planning 



Home Ec. 
Ill, IV 



fiom? Ee. 

in; IV 



Home.Ec. 
I, H 



Compare as to time, flavor, md cost 
of preparing and serving fresh, canned, 
frozen orange juice, etc. 



Study protective regulations on 
labeling^ packaging, and handling of 
food. ' . - 



Using "How to Buy Pood" packet from 
NSDA> compare advertisements in 
magaaines, hex^spapers> or on TV. 



li 1ms trip 
"The' How. 
and tifhy of 
:^''Packaging"'' 
- General 
Foods 



Assign students to take an inventoi^ \ 
of wardrobe* List those items still 
usable and those no longer usable. 
Select items needed to complete ward- 
robe, secure estimates and mend those 
in need of repair. Discuss in cXass 
guidelines for selecting new pur^liases. 



\ 



Gommm Kvmmwim 



( 



QBJEGTIVB: The studeiit develops and reoogni^ers the value of a flexible plan for 
his use of money when making eeonomic decisions among various 
alternatives. 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Experiences 



ResjDuroes 



Home Eo, I 



Home Ec. II 



' Clothing Home Ee. II, 

aoleotion and III, IV 



purehaoing 



Care, maintenance Home Ec# II 

and grooming 

aids 



Consumer 
information 
and proteistiona ' 



Home Ec« 
III, IV 
Family 
Living 



ERIC 



Have students divide into family 
^oups and giVe an example of a 
teenage girl^p spending # Include 
the amount of money ahe has to . 
spend, her needq (clothing) , her 
wante, ai^ a flexible plan for 1 ^ 
meeljing these • v 

Same as pibove except let each student 
mak^ a flexible spending plan for her ; 
wardrobe . She should consider her 
clothing, needs, money available, and 
how she plans to use her spending plan. 

Discuss ways to judge quality in 
clothing* Give examples of when 
it would be wise to buy top, 
medium or low quality (garmen"^s on 
approval helpflil) . ■ 



Have different- groups collect 
warranties, guarantees, seals, 
labels and tags from clothing 
purchases and discuss them. 



lour Guide f or 
Teaching, Money 
Kanagoment 



Take a fi'eld trip to a dry- 
cleaning establishment to learn . 
about spot removing, cleaning 
process , and pressing techniques • 

' Hold a panel discussion on the 
aid and protection ftom the 
following agencies: . 

1) Better Fabric Testing Bureau 

2) American Institute on Laundry 

3) National Constuner Retailer Council. ' 
U) Consumer Research, Inc • ^ 

5) Cpnaumer's Union of the U*S. / 

Consider what can be *tede" or "made 

over" according to available resources. 

■■^ ' ^ 

'/'■ ' ■ ' ' 

Compare time ^d^ost of ^ipaking garmenta 
vs. time and price of buying. 

Plan a schedule f or btaying major items of 
clothing such as^'winter coats for a family.. 



OBJECUVE: 'The student develops and^reoogniseo the value of a :fl.exible plan for 
hip use of money when making economic decisions mnong v^ious ^ 
' alternatives* *^ • ' - . o ^ „ 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Scperienoes 



Suggested 
Besouroea 



Housing . 

I^es of 

housing. 

available 



Horae Ec# 
III, IV 

Family 
' Living * 



Facto^rs influen- 
cing choice 



Renting vs» 
owning 

Einancing, inatxr- 
ance, taxe^ 

Maintenance 

Moving 



Home Ec. IV 

Family 

Living 

Home Ec. IV 

Family 

Living 



EoO^ Ee. IV 

Family 

Living 



Take slide pictures of the 
hous3j:ig available in the 
conMUriity including mobile v 
homes and present to class* , 
Bead the "^^Jant Ad" section of ^ 
the paper. T^Jhich houses- ^?ould 
you Jv7ant to inquire about? VJiiy?* 
With the students, f emulate a list 
of criteria to use in determining 
what house to buy or rent. 

Using a bu2S session, discuss factors Your 
influencing the choice of housing Guide /b^' 
throughout the family life cycle. 



Invite a banker to class to n - 
discuss housing as an inveslanent. ^ , 

Invite a parent, county pr 
tSwnship official, nurseryiTian 
or custodian to discuss problems ^ 
and costs of maintenance of a hcai^ 
or bUilc^ng. - V 

pet information on costs of U-haul - 
and moving eon^janies^^ piscuss 
advantages and diisadvantages of each. 

Develop -a set of guidelines jbo' follow 
when looking for a home to buy. 

Have a panel or debate on renting 
vs. home oimersjhip. 



Visit a home where remodeling is to ,be 
done, if possible visit after remodeling' 
finished} discuss problems of remodeling 
with owner and also ^ costs if feasible* 



Teaching 
Money 
l^Ianagement 



3G 



Calculate costs of ownership, of a home 
for a year using taxes, up-keep, insurance. 

Use role playing to dramatize buying 
a major pieqe /of furnitwe. • 



eOlJSUMER AVmmTZVES 



QBJEGIIVls The student develops and recognizee the 7alia.e o£ a flexible plan for 
his use of TOney when making ea©n©id,a deeisxons mnong various? \ 
."• alternattives • • •• ^ - 



Ooneepts 



Grade Level. 



Suggested Learning and 
Evaluation Experiences^ 



Suggested 
Resources* 



Household Home Ea, IV 

ftoniehiijgs and Famll^^ 

equipnent Li'tring 

Aequioition .' v . 

■ • Financing 



Service and 
!jjaintenance 
costs and 
warranties < 



Home Ee. 
Ill, I? 

^Fainily 
Living 



5^ansportation Hoine Ec^ 17 
Family 

Costs (long and Living 
short term) 

^ ^: , . 

Auto o^mership 
(financing, 

insurance, depreciation, 
service repair) 

(J . 

Savings & Invesfenents 

Investing in 
Charity ^ 

• Home Ec. IV 
Family ^ • 
Living* 



Banking 



JC 



Home Ec* IV 

F^ly 

Living 



Newlyweds' are planning tg furnish 
their firist apartment which already 
has the major appliances. They have 
$T$Q to spend* Using a. catalog pick 
what you would buy and state your 
reasons for your selections* ^ . 

Gain experience in repairing and , 
refinishing household items. ' 

' Diseuse what "Used" ^item can safely 
bp purchased for a home. 

teive students determine where they 
. vxould have to' go or call to get 
service on household equipment.' 

Compare the cost of repairing small 
appliances vs. buying a new one. 

Send a committee of students to 
tape an interview with a used car 
salesman. Have the students tprepare 
the questions before the trip. 

Have a panel of high school boys 
who have purchased cars discuss 
"financing, upkeep, service and 
inswance. 

Invite secretaries apd/or chairaen 
of varibus charities to discuss 
pwposes, direct benefits, and 
'budget of the various organizations. 

Illustrate with* bulletin board the 
different types of chariitiea. 
Discuss teenage investments . 



Ask a' speaker ft*6m one of the^^^ 
charities to discuss the ways ixi 
which the money they receive is used / 
(CROP has a reasonably good film). ' 

E^ve a bank representative discuss 
purposes and services of banks. J 
Debates "Soon there will be no rieed to 
carry cash." 



Tape & 
Booklet 
Your Guide 
for Teach- 
ing Money 
Managerasht - 

Consumer 
Education 
Paplcage 



(SJECTIVEs Mtie student develops and recognises th6 value of a nexible' plan for 
, . his use of money when making economic decisions among various • 

alternatives. • ' 



Concepts 

Credit 
Bourees & Idnds 
Tisa and abusa 
cost 

eontraeta 

pattejms for 
the futtira 



Grade Level 



Suggested Learning and 
Evaluation Experiences 



Suggested 
Resotirces 



Home Ec* IV. Assign srtudonts to find 3Wb l^ansparencied 



Family 
Living 



sources of l©an credit' in 
the .community arid, coippare 
sources for identical loans 
in>' terms of security r©« 
quiredy rate, payments and 
length of time • • 



"Credit" 
FiJja "Lit^bles 
Giant" Associated 
Films 




Invite a ^la^jyer, judge, 'or - ' 
'banker to discuss the conse- Guidelines Tor 
quences of at failure to meet Consumer Education 
'financial obligations* / »' 

Discuss how credit capacity - ' ^ 

and uses for credit changes with . 
thQ family life ^ cycle • Discuss ^ ^ \. ' 
same' for installment buying* 

Study and discuss the question: 
"If" consumer credit were no 
longer available, hovr would it 
affect family levels, of living, 
the- econoiT(y, business and you 
personally?" / ^ 

Discuss "IsThat is the future of 
^ money?" and "trill money event- * , 

\ially be obsolete?" Consider and* J- 
list those things that cannot 
be purchased on credit.' 

Take, a field trip to the local \ 
credit bureau. 



. Discuss the meaning of "Truth in 
lending" bill and hot^ it efffects 
our credit. 

Have students make contacts to"^ 
Home Ec^ IV determine Interest rates on 
Family credit and hoxx credit can be 

Living obtained, (Perhaps .this -could 

be done through committee work 
p VTith in-depth study 'of credit 

»at department stores) 



ERLC 



38 



CONSUMER ALTERN/ITIVIS 



OBJECTIVE: The student develops and reeognie.ee the value of a. flexible^plm for 
his me of money when maldng eeonojnia dediaiona among various 
allieraatives^ » .^^ 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Ejqperienees 



auggesl 
Resourees 



gervxoe 

fSfpQQ available 



l^roQedureQ to 
irdnimige Qi^ioing 
and repair.* * 



Ho^ Ec^ 11^ Students prepare bulletin board 



III^ IV 



emphasizing "Consumer Proteetion 
through Installation and Ifein- 
tenanee of Applianoes." 

List and discuss appliandee 
that do and do not need special 
installd^tion*. 



Health Care 
earel of aged 



Insurance 



- r 

ERJC 



HoiRQ Ee» II, 
III, IV 

^\ ■ . ' . . • . 

dome ECf' IV Take a field trip to a local " 

' ' appli^ipo^ store and* have the 

" ■ oxmer or manager diseuso main- 
tenance contracts and prej^lejnQ 

of various appliances ' • 

■ . ■ - ^ ■ * ■ 

Home Ec. I^ jfeke a biaietin board of cartop 

II, III, I? that represent humorous problems 

' with installation, maintenance 
oir service for appliances, 

flome Ec. Compare advantages and disadvantages 

III, IV of using services such as department 
Family store credit, oil company credit. 
Living utility ecmiparc^ persormel, county 

extension personnel,, public health 
« nurse, state parks, libraries where 
hidden eosts^ to the customers 
are involved. 

Home Eo* Take a Jj^eld trip to a rest home 
II, III or hospital to view facilities, 
discuss Vost^, applications and 
acceptance • * v 



HcaiiO Ec.^il,' Determine services available in ^ 
III, \£V. ' ' the community such as public health 
department, free X-rays. , ^ 



- Home Ec* Iv Discuss and stress ^he need to review 



Family 
Living<, 



Home insurance periodically tp be sure 
bf sufficient coverage j iniportance 
of age of children. 

Collect infoimtion of laws concerning 
insurance regulation for your state. 



OBJBGMVg: The stmdient dewlops and reeegnises tide value of a flexible plan for 
\ hi0 use 0f money when ma^Idng eeanomic deeiaions amongf various 

... '..■alternatives • '• ■• ' _ ■ - 



•0@neepte 



Qrade. Level 



Stiggepted Iieaming sfid 
jSvaluation Esqjerienqes 



Si^gested 
Resources 



0- EetireiTient 



Ejstates, Wills, 
/Crusts . 



Leisure Hnne 

Development of 
aM investing 
in hobbies, 
talents, skills, 
■and edueation 



Living 



Home Ee. IV 

Family. 

Living 



Home Ee # I, 

n. Ill, IV 

Family 
Living 

. L 



Booklet "Making 
/the Most ©f 
Tour Money'* 
Booklet "A Date 
with your future" 

Institute of 
Life Insurance 



Invite an insurance salesman 
^to discuse insurance types, 
costfe, needs at various times 
during the family cycle ; / . 
Students discuss and decide . 
inswanee needs for case- 
study characters # 

Discuss the importance of 
considering the retirement 
plan in cpnnec'tion vdth 
ear oer selection. 

Discuss when a financial plan 
starts for a person or a family* 

Invite a lav^er to discuss 
various laws, customs, estate 
plannlhg, trust and wills. 
Discuss other tlm^s.when legal 
a^e© might be needed. 



Discuss various methods of travel . 
considering all costs such. as 
motel, 4iirie involvement, food, 
gasoline, tickets, and tipping. 

Investigate various types of luggage 
and kinds needed for various ways 
of traveling. 

Ask each student to bring dn hobby 
and discuss cost, interest and value- 
of hobby. 

^Have a student Hobby Fair « have "Changing 
students denioriatrato or illustrate TSnes" 
their^^rhobbies . . • ' 



Discuss the need to develop hobbies 
early in life. ^ 



CO flSUMER ALTBRN4TiVBS 



OBJECTIVEt The student develops and recognizes the value of a flexible plan for 
his use of money when making economic decisions among various 



alternatives. 


• ' ' ' . ' * ' V. ■ . • 


Concepts Grade Le 

0 • . ■ * 


vel 


Suggested Learning' and 
Bvaltiation Ejqwriences 


Suggested /- 
Resources ^ ^ 
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Home 



Ask each, student if he is planning 
to buy a goods or service for 
leisure time in the near future* 

1) Could the activity be purchased? ' 
Tilhere? - ' 

2) ' VJhat will be its approximate. 

cost? 

3) Will he need additional 
supplied and/or service? ^ 

h) Where can he obtain helpful ■ 
information before he buys 
this goods or service?/ 

Write an essay on "Recreation 

Means Re-create*" - Ibid 

»■ ■ * 

Write a short report on a - 
memorable day of leisure time, ^ 
^Evaluate, its importance* ^ " 



CONSUMER ALTEBM&TrVE^ 



OBJECTEVB: The student deraoil^tmtes that he can t^6C |ihe decision-making process 
in mkih^ econpnd.c decisions to meet hlp^^ 



Conci^pts 



Grade Level 



Suggested Learning and 
E^valuation Experiences 



Suggested 
Resources 



Decision-making 
process 



Home ECi^I 



Define want or 

need . ' ^ - . ' - 

H ome Eci 
Analyze alternatives II 
in toxins of goals 

Select one or two 
alternatives Home Ec. 

• \ " - II 

Guide and conl^ol , 

decisions 

Acicispt cbnsequences and 
responsibilities of ^ • • 
decisioft 

. . • ^ 

Evaluate decision Home fee * 
for future .1^ II 

references 



Home Eo« IV 
Family* . 
Living 



Home Ec . t^"^ 
II, III, IV 



Relate expediences in purchasing 
records, cosmetics, jewerly, and 
magazinej^and apply the decision- 
making i^if cess * 

Prepare a bulletin board containing 
pictures of different objects* 
Students list in 2 columns those con- 
sider a want or a need* Discuss results. 

Students are chosen to select tools 
and peel potatoes • The objective is 
to see who can peel the potato first. 
After the contest a discussion is held to 
determine how the outcome was affected ^ 
by variables,, such as choice of tool, 
skill Of participants, size of potatoes, 
and other factors. 

Students bring from homiB an article of 
clothing or some otiier item that they 
consider a poor purchase* Student may 
either model or display item, 'and tell 
^what influenced her to make the unwise 
decision. Other students may offer 
suggestions to make the article useful to 
the owner, i.e., shorten hemlino in a 
dress or dye a blotise a more ' flattering 
color. . ' , 

Observe persons that are considered >to 
be good managers. Analyze reasons 'and 
indicate how resources are used 
to meet demands* 

Students - select decisions- which they 
make regularly, but which could be 
managed more effectively and apply \ 
decision-making process to this problem. 
Evaluate and compare to previous decisions. 
Example - W watching-^timi? and study time, 
or method of cleaning their rooms. 

Make a checklist of all jobs patents 
have to do in managing the home. How 
^ do they determine when to cleari certain * 
rooms ^ what to repair, what, fuifniture 
to purchase, Irhat services to iixxy - 
rather than perform themselves t 
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CONSUMER ALTERNATIVES 



OBJECTIVE: The student demonstrates that he can use the decision^making process 
'in making economic decisions to meet his wants and needs. 



Concepts 



Grade Level 



SuggesS;^d Learning and 
SSvaluation Experiences 



Suggested 
Resources 



Home £c . 

II, III, 

Family 
Living 

Home Ec< 
Family . 
Living 



1/ 
IV 



IV 



Home Ec.^ 
11, III, IV 



Home Ec. I, 
11, ni, IV 
Family 
Living 



Home Ec. IV 

Family 

Living 

Home Ec. IV 

Family 

Living 



Home Ec. 
U, III, 
Family 
Living 



IV 



Give ieach student an djnaginary 
$20 to spend using the decision- 
making process # Evaluate alter- 
' natives and reach the best decisions. 

Assixraing th© role of a single girl 
I or bBy, furnish first apartment from 
i a catalog and use the decision-making 
i process, * 

i Have a mock shopping trip.' Hold up 
pictures of different foods and have' 
students select a specific food and 
plan menus from food bought. Estimate 
the cost of the food j this 'should 

1 emphasize impulse buying and. its effects 
on nutrition and total cost. Could 
use an actual pre-^planned food 

. shopping trip for comparison. 

iCruth and consequences: A game in 
which students are presented a family 
^ase study witK'-^ or more choices of 
liuying items* /* The class votes on a 
Choice, follow the decision-mgiking 
j^rocess through each choice to see the 
riesults . Determine which final choice 
would have been best after going through 
the process. 

* ■ ■ . . 
Debate; "Impulse Buying is Planned 
Spending." " ; • 

Present a skit shovdng a newly married 
couple and the decision-making process 
of buying an item before and after they 
had an adult consumer education blass. 

Illustrate hoif the family as a unit can 
make decisions on purchases for the home, 
car, and vacations. 

As a review at end of the" unit list your 
last five purchases and explain what 
influenced your decision to buy. Gould 
you have made better choices? 
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BOIiSS/ RIGHJS-AIiDRESPOrJSIBILITIES ' ' 



OBJECTIVfi: the student identifies' the rolea of family members as consumers to 
the^ extent that he realizes the consumer is the final determiner of 
vhat is produced in the marketplacet 



Concepts 



Grade Level 



Suggested Learning and 
Evaiuation Experiences 



Suggested 
Resources 



Consumer 
Buyer 



Saver 



Home Ee> IV 
Family , 
Living 



Home Ee-» 
HI, IV 
Family 
Living 

Home Ec* 

ni, IV 



Borrower 



Home Ec IV 

Family 

Living 



Investor 



Have students of llg or 12 grade 
talk to buyers in various depart- 
KQnt stores to find out how . 
consumer choice affects their 
selection <5f goods ♦ 

Discuss what influences our 
buying (appeal, advertising, 
peers) ' 

ft . ■ -■ 

Have a student ,tell of personal 
satisfaction gained by postponing 
purchases* . 

Investigate various ways of saving • 
Set up hypothetical cases and 
discuss advantages and disadvantages 
of the different savings plan0# 

Have students find pictures in news- 
paper of clothing from a discount, 
department, or speciality shop* 
Discuss cost, style, fabric, and care. 
On loan, if possible,, compare 
dresses of like style and fabric 
from the ^^above stordS in class. 

Compare borrowing money from a 
bank,: fimnce company, credit 
union or personal loan* Panel 
discussion on advantages ^d 
disadvantages of buying on credits 



Define and discuss principles of 
borrowing* In housing, discuas 
loans and interest vs# amount of 
down payment^ and length of loan* 
Mobile home buying could also be 
used as an example* 



Discuss;; How can money be invested? 
(stocks, bonds, insurance, loans) 
What influences a family's investment 
of its resources? 



Person from 
savings and 
loan or' bank 



nom, RIQH!ES AND EESPC»}SIBIIiITIES 



OBjEOTIVE: The student shows his understanding of the various contributions 
possible for a producing- jneinber the cojranunity* 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Experiences 



Suggested 
Eesources 



Producer 
Worker 



Home Ee# I 
or Special 
Educattion 



Home Ec» 
II, III, IV. 
Family 
Living 



Non-Monetary 



Visit local dairy. </ Then churn 
butter in class • 
Discuss how "services "..provided 
by a dairy are relatively inex- 
pensive for the buqy homemakei*. 
(this might be used with special 
education or disadvantaged) 

List different ways student, 
mother, or family member can be 
a producer of goods. in home or 
perhajis a producer of services 
in home for other people » Biscusa 
the producing of goods such as: 
sewing, for self, other members of ^ 
fondly,, the cost and money saved* 

Compare services rendered by family 
members from different families (or 
cultures) Ex. In one family a girl 
can hem her skirt but in another 
family a girl mwst pay to have this • 
"done^j. 

Services: Discuss -the monetary value 
of one being a cook, nurse, chauffeur, 
laundry, aide, and child care assistant. 
TrJhat is the monetary value of this 
searuice at home as well as that done 
outside the home for others? 



Discuss the advantages of canning, > 
freezing or drying of garden produce 
vs. the purchase of merchandise from 
the store* c 

Have students keej^ a record of time 
spent on school work, household 
duties, copnunity activities and 
I>ersonal activities. 
Evaluate in the light of contribution 
to family and*communi-|grf 

Discuss possible roles of women and 

their place in society as multi«-rOle 

contributors. Discuss types of income, 
(real and psychi?) , 
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ROEES^ EIGHTS AND RESPONSIBILITIES 



dBJECTIVE: The stiident shows his understanding of the irarious contributions 
possible, for a producing member of the community # 



Concepte 



Grade Level 



Suggested Learning and 
Evaluation Experiences 



, Suggested 
Resources 



Discuss: "Satisfactions gained 
cannot necessarily be measured 
in money." (a well-mowed la^jn) i 

Investigate the opportunities 
for non-earning contributions 
in the community 5r school* 
(volunteers) 

Conduct a survey to determine 
services families have required ' ' 
dvuripg past year. >Jhat were 
the costs? How did a family 
member h^lp cut dovm this cost? 



ROLES, RIGHTS AND RESPONSBILITIEg , 



OBJECTIVE: The student differentiates drnong the rol^s that individuals aasume. 
. eitiseris and reeognigeo how theee individual roles influence 
himself J his family, and society • 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Experiences 



' Suggested 
Resources 



Citisen 
Individual 



Home Eoi 

Family 

Living 



IV 



and Family 



Home Ec. 

nj, IV 

Family 
Living 



, Capture students* interest with 
shoes; tennis shoes, work shoes, 
mod shoes^ sandals, spikes and . 
others 0 Gl^ss discuss roles of 
individuals who would wear each 
type of shoe.' 

Panel of prominent citizens : 
"Citizens should recognize 
his rights and responsibilities as 
consumer-citiz^en. " 



Have a class project to bring 
about change as concerned 
citizens # Examples detergent 
water pollution # 

Report on study of fraudulent 
practices from facts obtained 
in current Con^unier Education . 
Publications. 

Have each student discuss how 
they* can assume the responsi- 
bility of a Teen^Age Citizen. 

Use the pollution subject as a * 
group discifssion in relation to 
f^ily health and home care. 



Take pictures or slides -of class 
members in various roles; at ^ 
voting precinct, studying pay 
check stub, filling out income 
tax form, at a fire sale, reading 
ads. Use these as a spring board 
for discussion and research. 



Saturday Review 
April, 1570 
Research Report 



Voter 



Ask an elected^ representative «ta 
explain his viewpoint on a 
pertinent ^^suirent" issue • 
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ROLES, RIOHTS AND RESPmSIBILITIES 



OBJiOTIVEt' The student 4iff©rentiates among the roles that, individuais asBme 
as citizens and reeognizes how these individual roles influence 

. himself, his family, -and society . 
^ ■ . " g ' , 

poncepto Grade L^vel ^ Suggested LearniJ^r and ^"^^^t^t 

■ Evaluation Experier^ees Eesourees 

Taxpayer ' " Investigate how locaX taxes 

are used* Take candid shots \ ' 
, • to be used on bulletin board 

or display ease to shoir smo 
^ of your findings* • 

Trlhen it is pertinent to situation 
* have students encourage voting - 

pariieipation* . 



EOI£S, RIGHTS AND RESFONSBILITIES 



OBJECTIVE J The student makes inf opined choice so he can comparo goods and services 
and select the alternatives which meet his needs • 



Concepts 



Grade Level 



Suggested Learriing and 
Evaluation Ebtperiences 



Suggested 
Resources 



Right to Choose ^ 
Responsibility to: 
Be selective • 



Treat merchandise 
with respect # 



Home Ec. II 



Home Ec. 
Ill, IV 

Living 



Home Ec» 
III, IV 



Have students bring in an item 
that was a poor purchase and ex-* 
plain why it was a bad buyt t 

Discuss use of "planned-over^^," 
choices in brands, cute of m(sat> 
quality and cost in relation to 
the food itself • 

Co-operate with local furniture 
store. In his store set up 
display using quality fu3?nishings 
discussed in class • Compare price^ 
wood, fabric ,^ worlonanship,- and style. 

Role play: How to Shop for a 
Specific Xtemj Shopping Courtesy j 
Correct^Dress; Effect of ¥ell- 
Planned Shopping List. 

Role play: The Inconsiderate 
Shopper. / 
Have salesperson discuss how - 
consumers influence cost of 
goods'l3yriJh©!i^^ of the 

goods. . * . ^ 

< . ' . •'> 
Discuss the consumer's rights and 
responsibilities wh^ hs has 
purchsised a product that iB a ^ 
"lemon •" * 



Do comparative 
shopping 



Home Ec. I Develop a shopping list for gi^oceries Married 
and use local advertisements. Eife by 

Give examples,, to show how preplanning Ricker and 
cai^ help you become a more discerning Brisbane 



shopper • 

Conduct- a local survey to determine 
the services of local stores, store 
hours, when stores are least crowded, 
and sales and promotions scheduled by 
different stores. 



(Bennett) 



ERIC 
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BOLSS^ EIGHTS AW RESFOJJSIBILITIEa 



CBJBCHVEV The etudent mkes infowaed choice qo ho ean coiripare gooda and sendees 
and select th© alternatives whieh meet hie needo* 



Concepts 



Grade Level 



Suggeated Learnin0 and 
Evaluation Experiences 



Suggeeted 
Resources 



/HorTiQ Ee* Coirspare pricee of f ood a|i 
lit, IV different marketo^ small 

groeeries, chain market, and 
speciality njarkets^ Consider 
servicee offered by each. 

Coinpare price and quality of 
different brands of f bode • 

Prepare a food .item frdm 
^ "scratch" and a ito ^then 

coiftpare. with a purchase^' 
item ag to cost, convenience 
V and flavor. 



Coinpare •fabric prices of 
diffisrent ^Jidths to make a . 
garment or home furnishing;.'' 
item,. ' / 

Debate: "I always, buy the 
articles that cost the most, 
then I knoTT I am getting 
the best.'* 



■ ' -I" 



Homest with 
dealings 



Discuss factors to consider when 
offering your services as a 
babysitter. 



ROIiES, RIGHTS AKD RESPOJJSIBIH^^IES 



'GB3EQWIE: The student eORuuunieates to proper siourees^ documented complaints 
and euggesti'ona of oonournQr Interest; 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation ExpQjrieneep 



Suggested 
Resoureesj 



Bight to be 
Heard 

. ■ * 

Besponoibility to: 



Hojifi© Eq . I Complaint Game : Correct way. 

to coiTjplain about the inal- 
p^aotieea used in aelling fabric 
yardage # 



Voice Complain^^ 
and Suggesticna. 



HcKe Ec# II 



Use role play to dramatize 
returning an item. Discuss 
dress, irzannerisms and voice. 



Hone Ec. IV Discuss coinplainti; t-dth store 



Family 
Uving 



manager and use for class 
discussion. 



Khovr Where to 
g<i for Helpt 



Home Ec» 



Urite to a manufacturer to 
question labelling of a 
product. Ttd,G could be a 
complaint letter or a letter 
telling t'Jhy the product was 
liked. Diseuss the outline 
of a letter. 

Compile sources JPqr registering 
complaints:! Storp manager, 
^salesperson^ Better Business 
Bureau, Cha^fiber of Commerce. 



■v Y~' ^['^^i ^^^^^f^fy^ ^^"^i^S^^ .'^^hiph"' agencies help * 



^ protetrt: ^jbnsumers . 




' ri^^duc#|3&^ . 



.... 

rf-^'-""' 



^^...atudy labels and sales adVertisingj 
wjUte letters suggesting how 
soih^ might be improved and be 
witmn the, rules of FDA. 



5. 
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ROLES, -BIGHIS'Airo RESPOSSIBILITIliS- 



CSJBSnVE: •Hie. student idantifiQs qualities b£ goods and SBrvlee^ * that .endanger 
lif© or safety and demonstrateD Ms ability to select and us^ products 
that are based on aafety leatur.es* • / * ^ 



Coneepts 



Grade Level 



Sujggested Learning and 
E^^uatiori Experiences 



Suggested 
Resources 



Eight to Safety 



Responsibility to: 

EsiaininQ la^rehandise "Hoir^ Ec . . X 
; / f or sa&e^y 
feature. 



Study of safety 
ratij^gs. - 



Home Ec« Visit an ^industry- to deterinine 
III^ IV how the product is designed and 

tested for safety* ° 

Debate safety features in a 
; product (seat belts^ cyelaiiptes) 
I Di0play ^ aaf ety features, in show 
. , eaee of fajniliar toys^ Discuss^ 
gmd list the major accidents in 
the homen . • 



Honi3 Ec * II 



Home Ec. I^ 
.11^ Illy IV 

Faiiiily * 
* Living 



Vipit shop area in- school to 
c$)serve iSafety practices follovred 
in Ithe shop and to become more 
know^dgeable about electrical 
i^jiring in >ome^ appliances* 

Evaluate electrical cords and 
safety features around the home# 
Repair cords and replace broken 
, plugs. ' , ' - , 



Home Ec. ' Ask a Home Economist from Utility 
I, 11 ^ Co. to explain the use of ^their 

panels, -Uie safety features of 

•the major appliances. 

Home Ec. ' Dramatize errors of Judgment 
^11, IV observed in using home econonlics 

- t/ department equipment. 



ROLES, RIGHTS m RESPOJISIsiUTIES 



GBJECraVg: The student idontlfies aad uses) information published by ag^J^cies and 
' buBinesaes wh^n making cowmQV decisions • 



Co«icef>ts 



Grade Lqvel 



Suggested Learning and 
Evaluation Ejcperieneea 



Suggested 
Resources 



Right to be ^ 
.infonJiad 

Responsibility i4o : 



Analyeo ad* 
vertisementS' 



Keep inforaad 
about nevT* 
products . ' 



Honte Eq, 1/ 

Illi 

Family 
Living ^ . 



Home Ec« 
iii;. IV 
Family 
Living 



Home Ee. 
Ill/ IV 
Family 
Living 



Home Ec, 
III, IV 

Family 
Living ' 



Have each student select a 
special piece of equipment^ 
that family may consider ^« 
buying and inyestigate the ^ ; 
consumer information available 
in library. 

XJrite to congressman to qbtaiii . 
|)amphlets on a special subject 
or produo'tj ^yisit extension office 
^to achieve mo^e information. 

Assign gt'oups'^'^^^jort on FDA, 
•FTC to determine hovt each benefits^, 
the s"txfdent. 

m 

.Make a list of advortlsing slogans 
and have studepis identify ep^ch 
>dth prdduct^ Evaluate claims made • 
for these produdtsj how informative - 
is the -sloganj hpn appeal:|ng is the ^ 
slogan. \ . 

Divide class into'Ntvo Gpxd^ groups 
to.^invastigate arjd report on the 
follotJihg: (^)^j«vi^it a local news- ^ 
paper '^'^If^^iit dept. for advertisements, 
cost for..;4jti3, and cost for buying an 
ad, (2) viait a dept. store cl:iain and 
go through the layout dept. and discuss^ 
ad budget with .staff personnel. 

Assign students to investigate at the , 
local library available materials 
published by agencies to help them 
make better consumer decisions. 



s9 
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Select typH^s of consumer goods to be - » 
^studied and have students collect ads 
,knd use role jplay f or TV commercials • 
Identify the* good and bad features of 
these ads and .why they lead you to purchase 
the product. \ ^ r 

Use bulletin boa4*d8^ or mobiles ^to 
illustrate good, bad, or indifferent 
ads found in nexTTspapers and magazines. 



f 



OBJECTIVE: ' The student idantifies and ueee the aid and proteotlon afforded the 
Qonsufter b3^. hwineQO, gmevmBnt mi independent organisjations. 



Conqepts 



Eight yto be 
protected 



Eesponsibility to:' 



Be inforiEed and 
roapeet' existing^ 
laws and 
oMndards . 
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Grade Level 



Homo Eo* 
III, IV' 

Family 
Living 

Heme le# 

in^ IV 

Fainily 
Living 



Heme Ec* 
III, IV 
Family 
Living 



Home Ec • 

m, IV 

Fainily 
Living 

Home Ee/ 
m, IV " 
Family- 
• Living 
Home ESf 
III, IV 
^idly 
Living 

Home Ec • 
I> II 



Home Ec. 
Ill, IV 



Stiggeoted Learning and Suggested 
Evaluation B^orienaes Eesourees 



Have postal official e3q[)lain 
laws passed to protest cdnsumere 
from mail frauds and unsolieited 
mail* ^ 

Bem^nstrate^flaraiafeility of 
fabrics. 

Investigate labelling require- 
ments on cleaning fluids which 
are flammable or poisonous* 

Ask Better Business Bureau 
or Chamber of Commerce's 
representative to explain hov7 
to de"|:^ermino door-to-door 
s^lesmdn qualifications and h6w 
to report suspected frauds, 
misrej^resentations, or fals? 
adver'^ising* 

Investigate possible local legal 
agencies (small claims court) ^ 
that have been established to 
protect or help the consumer. 

Ifeve students briAg in information 
on record and book clubs to which 
they may have or may like^to join. 

Study product labels and guarantees 
' in relation to cost of different 
quality items and in ^cqeping with. , 
laws and regulations of items . - 

Identify ways the average homemaker 
can help eliminate pollution (type 
detergents^^ refuge disposal methods) 

HkvestudentSo check labels for ' 
weights of various sise packages of 
a specific product to determine best 
buy for the money and a family t 
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COMMUNITT RESOURCES 



OBJ|Cia:VE: The student is knowledgeable about coinraunity resources and identifie 

, ' those which can isupplement an iridividuaP^ 
% * * when necessary or desirable ♦ 




Jk. 



1 



Concepts 



Grade Level 



Suggested Learning and 
Evaluation Experiences 



Suggested 
Resources 



Loc4l 

l&usiness men's 
organizations 

ll^men's clubs 

Religious • 
^ organizations 

Individuals 

Day care centers 

Recreation 

facilities 
. (parks,' museums, 
^ libraries) 



Home Ec> 
I, II 



Home Ec. IV 



Home Ec. 11 



Home Ec* 
III, IV 
Family ' 
Living 



aStudy in depth a local service f 
^organization. .Discuss student 
involvement in local organizations 
as a service to the cotrmmnity,, 

Team with social studies students 
to take a community survey •^dth 
a' definite goal to reach* 
Involve class directly with 
communily issue after thorough 
investigation to help bring 
about a desirable outcome for 
school and community. 

Collect newspaper clippings \ 
on local issues that have state 
or natioxial implications. 

Have the Student Counselor or 
others to inform the students 
of scholarships available iS^om 
numerous sources, value of striving 
for grades and leadership opportunity. 

Have students present enjoyable 
personal experiences or activities 
riBceived fvee of cost. What would 
the experience be worth in money . . 
to the individual? * 

Aslc. representative flroin Department 
of Natural Resources^ city parks 
department and/or privately owned 
campsites to explain Tiovy local- 
recreation facilities affect economy of- 
community. . ' " 



COMMUNITT RESOURCES 



OBJECnVB: The student is knowledgeable about conmmnilgr resources and identifies 
those which, can suppleinent an individual's inco^^^ ■< 
» when necessary or desirable* . 



Concepts 



Gradg Level 



Eome Ec» 
I. II 



Home Ec . I 



Home Ec . .1, 
II, III>, 



Home Ec. 

Family 

Living 

Home Ec. 

Family 

Living 



IV 



IV 



Suggested Learning and 
Evaluation Experiences 



Suggested 
Resoiircep' 



Have students sxirvey local 
recreation areas and make a 
series of school displays on* 
the. theme "Know Your County 
Recreation" • Refer to Wonderful 
World' of Ohio Magazine « State 
Parks Community, etc. ' 

Visit a Day Care Cehter. Arrange 

a conference with the Director. 

Follow with a study of requirements 

for day care workers. 

Ifeike toys, cjoverlets, mats, stools, 

chests, and* other small furnishings 

for Day Care Nursery or Church Nursery. ^ 

. Visit a Good Will workshop^ 
Observe the renovation of articles. 
(FHA project collect such articles 
and offer to the organization) 
Locate 'the veteran ^s hospital nearest 
to you and send gifts at different 
times of "the year. 

FHA. project: Locate rose' bushes 
that are not producing or are dying 
at school or at a public agency. Get 
a government bulletin on roses and 
try to find the remedy j consult local -J. 
garden club or ^nurseryman for assistance. 

Ask various representatives of community 
organizations to explain services available to 
local community. 

Involve class in "Know Your County 
Study," divide class into groups to 
investigate public and private resources. 
Same project could be used on city- 
township level. 



Take claste to coiirthouse, welfare 
department, or health department to 
get a better understanding of its total 
operation. 

Ob 



COimiTr RESOURCES 



OBJECUVE: 



The student is ImbviZedgeable about conmmnity resources and identifies 
those which can supplement an individuals income or satisfactio^is 
when necessary or desirable • • 



Concepts ^ 



Grade Level 



Suggested Learning and Suggested 
Evaluation Experienceis ' Resources 



State 

Unemployment 
compensation 

Workmen's 
compensation 

Public welfare 

Business and 
professional 
organizations 



Home Eb« 

Family 

Living 



Home Ec« 
I, II 



Home Ec. I^ 
II, III, IV 



Home Ec^ IV 

Family 

Living 



Home Ecw. 
Ill, IV 



Home Ec, IV 

Fandly 

Living 

Home £c» II 



Home Ec^ II 



Collect oul|*of-town newspapers . 
Have studerfts pretend they are 
going to move to a new loqality. 
Have students formailate an 
opinion of ^ the community after 
studying the newspapers to 
determine available, public or 
private, facilities and services. 

Invite Public^ Health Nurse to speak 
to class on all services available 
from the Health Department. 

Assist elderly with storm windows, 
window washing, snow shoveling, marketing 
as an FHA Project. 

Do research studies to determine 
what medical assistance is 
provided in the county. Ebcaraples: 
pre-school shots for elementary.-— 
'TB testing. ^ . ' ^ 

Give students pretest on governmental 
and private services provided by 
•agencies. Results should suggest, 
areas of investigation in greater 
depth. 



Havd a panel discussion .following a 
research study or^ available services from 
Medicare, Welfare', or Social Security. 

^iscuss the type of help a chil(|, can 
receive ' after the loss of an arm and 
a leg in a car accident. 

Have the students secure infoiination 
from the agencies which regulate 
working coladitions and benefits for 
individuals^ 



Have 'the stuaents determine the 
procedures for securing a working 
permit. Research the reason for 
existaiice of such permits. v 
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commin rkources 



QBJECTEVE: The student is Imowledgeable about cOTammity resources and identifies 

' ' those which can sui^pleinent an individual's incoifi^e or satisfactions 

« when necessary or desirable • 



■Concepts 



Grade Level Suggested Learning and 
Evaluation Ejcperiences 



Suggested 
Resources 



Home Ec. 
I, II 



.Hoine Ec./IV 
Family 
Living 



Home Ec, ? 
I, II 

Home Ec* IV 



Home Ec. IV 



Home Ec, IV 

Family 

laving 



Obtain information on services 
rendered by schools and organi nations 
for the blind and handicapped j 
equipment of cars and provision of 
license for parapalegics . • ^ 

Ask guidance counselor or public 
health nurse for information ^ 
available for unc/ed mothers-to-be • 
Research other soulrces of valuable r 
inf omation for unx-^ed mothers • . 

Investigate Aid to Dependent Children: 
Speaker^ field trip, and/or research. : 

Invite a Mother's Aide from Public 
Welfare to explain her duties, A, 
rfequirernents necessary to attain 
such a position, and eligibility 
reqiiirements of applicants for 
Felfare. (Check students of class, 
first) 

Invite a nutrition-aide to explain 
how the use.of government surplus 
food and food stamps can help 
families to live on a limited income ^ 
regularly or during temporary time 
of Unemployment or hardship. 

Acquaint students viith the purposes and 
services of Unemployment 'Compensation, 
and Workmen's Compensation by having 
speaker? from the local offices explairi 
Who is eligible for coverage and the 
assistance offered. , 
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Cp!4MUNITr BESOmCES 



OBJECTIVS: 



The student ijehiifies the protective agencies which can conti^bulo to 
his protection, his rights and his environment, enabling him to be 
knotfledgeable about the services to the extent that h^ can loake use 
of or assist in the activities involved in these services* 



Concepts 



Gr^de Level 



Suggested Learning and 
Evaluation Ebqp6riencef 



Suggested 
Resources 



Local 
Fire DepH 



Home Ec# I 



Police Dep't ^ Home Ec. I 

County Health Dep^t 

Bettpr Business Home Ec. I 
Bureau' 

Consumer 
organizations 

Local businesses 
(Insurance co.) 



Home Ec. 
Ill, IV 



Home Ec. 
' I, II 



•Hflome Ec. 
Ill, I¥ 
Family 
Living 



Use the cafeteria as a source of 
compi;iing information on sanitation 
laws. (TO testing, cleanliness) 

Role play: A baby-sitter calling 
the fire dept. 5 police, sheriff, 
and doctor for emergency sex*yice . 



Divide class into two ^groups. One 
group interviews people knowledgeable 
in the costs of providing fire > police, 
healtli, and recreational facilities. 
Ask them to estimte what- these same- • 
-services would cost an individual. 
The second groiq) interviews adults in 
the community and to ask what they feel 
the services would be worth in a monetary 
value. Compare these' statistics and decide 
how ftnxeh ,is indirectly being added to 
their incomes. , ^ 

Interview police department, ^sheriff, 
or fire department to determine th^ 
' scope of their "responsibilities and 
the services they render. 

Investijgate hovr meat inspection 
legislation affects local meat 
supplies and how lat^s are enforced. 

Show films on driying safely^ use of 
drugs , s^lf -protection techniques or 
devices individuals can use. 

Report student findings on local 
sariitation laws, firaudulent practices, 
price fixing, zoning codes, and other 
laws effecting citizens. 



V 



OBJECraVE: 



Cd^ICIII^iX RESOURCES ' , 

The studOKi identifies the protective, agencies can contribute to 

his prc^ed^ionx hid rights and his environment, enabling hiia to be 
knowledgeoDle abo^ the services; to the extent that he can ipake use 
of o'i assist in the activities involyed in the^e sei^vices* . ^ 



Concepts 



grade Level 



State 



Home Ec. IV 
F^M'ly 
Living' 



Mental Health 
Dep* t of Commerie ' . ' ^ < 
Public Utilitie; Coimn^ 
DepVt of Agricdture, 
Dep«t of Highieg^s^ I 
Dep't of Highly Safety 
Natural Resoujces Dep 't 
Industrial Rejations > • 
Voluntary coBSumer ' 
organi-zatiorp 
' Chamber of Cqjimerce 
Financial. In^tutions 
Legal Aid 

Profession^ Organiza- 
tions „ / 
V Hoihe Ec . 
Ka^Lonal I^ II 

Consumer agencies 
Dep't of Agriculture 
Dep't of Commerce 
Health, Educfition and 
¥e]fare 
Red Cross 

Dep't of Transportation ; 
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Suggested Learning and 
Evaluation Experiences 



Suggested 
ResoTJurces 



ivestigate agencies such as ^ ^ 
State Dept., of SSigriculture, 
National Safety Council, Under- ^ ^ 
X'jriters Laboratory, etc. to 
determine services offered and 
hovj\they are financed. 

)Have lesson on xrays state channels 
money or aid for bur benefit and 
pro-tection through taxes that benefit 
commuiiity, school, and individuals";' 
Example ^ license plates,- real 
'estate, ind gas sales pay for patroled 
highorays, driver training, better schools, ^ 
improved schools, better r bads parks, 
forest rangers, and safer wa^erviays. , 

Make a collection and display ' : . i • 

publications available from 
government agencies. Display , at 
open ho\ise or use display case at ^ 
school. Have students wite Qongress^n^ 
ask his assistance iji getting C 
this information to teach students 
how to get information as vhll, a^s ] 
become'better informed. y 



GO- 



•4^ 



1 V 



ERIC 



